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Dear Secretary,
Along with mllions of ny countrymen, | served and fought

agai nst foreign enem es who would deprive us of our rights.
Now it seens that the US Federal Trade Conm ssion is the eneny.

For those of us that could live the so-called Anmerican

dream working hard at manufacturing jobs, we now are locked
into mnimal pay, no future, tenporary enployment with final

assenbly jobs and the Ilike.

Personally | feel that loyalty to America has been repl aced
by the opportunity to again use slave |labor with big bucks
payback. It reminds nme a ot of the days of yore. Consequently,

I resent having given so nmuch of ny life loyally, as so many
good people have, only to |oose the purpose.

If “Made in the USA” beconmes a reality, | can only assune
that our governnent is on the other side.

Signed b[f real loyal American

{lonal f’/‘/w
Monday. Memorlal Day. 1997

vy M Donald Heywood
g 36 Saxton St. Apt. 18
Madison, OH 44.)57-3242



USA Today, May 8,1997

Today’s debate: TRUTH IN LABELING

‘Made in USA’ diluted

m The FGG, deserting
consumers, pians to
make ‘Made in the USA’ label an
illusion. A cave-in to pressurs.

Wien does “Made in the USA" not
mean what it says?

VWhen makersof athletic shoes, hand
tool's and other products use the label to
cloak i nported content. And that’s about
to happen on abroad scale.

The Federal Trade Commission Pres-
sured by manufacturers and retailers,
wants to rlax standards for using the label.

Under qui delines announce }h|s week,
25% Of a bicycle or Jawn nOwWer, QO exam-
nls, nld ha manofactured ol
Sl Ty “Made i the gsarrber and
assembly occurred within U S, borders.

If subassembly occurs in the U.S. as wel,
Wl conponents can be foreign. .

So much for truth in advertising

Cbviously, in an increasingly interde-
xndent world, the raw materials for many
roducts Or i gi nate elsewhere. But for 50
rears the mninumstandard for asserting
JS.origin was that 98%of the manufac-
uring costs had been incurred here.

Products with greater percentages of for-
ign components still can proclaim naton-
i loyalty with other labels. Wade in USA
f U'S. and imported parts,” for instance,
r “U S, content: 60% "

~ Bur that kind of honesty with consumers
isn't good enou%h for some \When hvo me-
jor makers of athletic shoes, New Balance
and Hyde Athletic, were accused in 1994 of
using “Mde iz the USA" labels on shoes
with Chinese soles, they launched a polit-
cl counterattack They recruited menbers
of Congress to help define down the stan-
dard. Qther businesses joined in, many ar-
gung that a nere 50% U S. content was
enough to call a product U S. -made.

New Bal ance and others say that by us-
in? imported parts, they are able to keep fi-
nal -assembly jobs in the United States.
Uni ons reply that eroding the made-in-the-
USA definition permits more jObs to nove
offshore. Ei t her V\ﬁ;, protecting US. jobs i
no business of the FIC, protecting U. S.
consuners from spurious clams is.

The FICs director of consumer protec-
tion calls fudgng the U.S. -made definition
a reflection of the reality of a giobalized
economy. But the real reflection of a goba-
ized economy woul d be honest |abeling
that shows the diverse roots of today's con-
sumer products, not apolitically dgven re-
writeof the dictionary.

Public comment on the FTC'’s proposal wif!
be accepted unil Aug. 11, afier which it can be
implemented. To comment, write. Made in the
USA Policy Comment, Office of the Secrerary,
Fpgeral Trade Commission, Room 159. Sixth
and Pennsylvamia Ave. N. ., Washington,

D.C. 20580.




