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Comments of Grocery Manufacturers Association

Federal Trade Commission and Department of Health and Human Services
Public Workshop
On
Marketing, Self-Regulation & Childhood Obesity

The Grocery Manufacturers Association is pleased to submit comments for the record of
the Public Workshop to be held July 14 and 15, 2005 entitled, “Marketing, Self-
Regulation & Childhood Obesity,” sponsored by the Federal Trade Commission and the
Department of Health and Human Services. These comments A) describe GMA’s and its
members’ commitment to fighting obesity; B) summarize our current activities to foster
health and nutrition;' C) outline the role of self-regulation in promoting responsible
advertising, including to children;* and D) discuss how advertising will be part of the
solution to the problem of obesity.” We look forward to the Workshop as an opportunity
to raise awareness of GMA’s and its members’ current efforts, introduce new information
and future initiatives, and learn from other participants in this important discussion.

Fighting obesity, in children and adults, is a public health issue of paramount importance
to GMA and its member companies. An effective solution to the problem requires a
comprehensive approach incorporating sound nutrition, increased physical activity,
consumer education, and community support. Above all, the focus should be on giving
parents and teachers the information they need to ensure that their children and students
eat a nutritionally balanced diet and get the right amount of physical activity. The
industry recognizes that it can help combat obesity by providing this information and by
intensifying efforts to offer a wide range of nutritious products.

A great transformation is sweeping the food and beverage industry today. At the very
moment that consumers are clamoring for information about nutrition and health, the
United States Department of Agriculture (“USDA”) and the United States Department of
Health and Human Services (“HHS”) have issued new dietary guidelines, the USDA
revised its Food Guide Pyramid, the Food and Drug Administration (“FDA”) is amending
its labeling policies, schools are examining their diet and fitness programs, and policy
makers at state and federal levels are considering ways to assist consumers in finding
solutions to their concerns. The advertising and labeling of food and beverages is an
important source of the information parents and children receive about the choices that
contribute to healthy lifestyles. A competitive marketplace is the most effective medium
to deliver information about those choices.

! Sections A and B contain information relevant to Education and Plans/Proposals for New

Initiatives, as requested in the Federal Register Notice announcing the Workshop.
2 Section C contains information relevant to Individual Company Self-Regulatory Efforts & Best
Marketing Practices and Existing Industry-Wide Self-Regulatory Programs, as requested in the Federal
Register Notice announcing the Workshop.

} Section D contains information relevant to Research on Impact of Marketing on Child Health, as
requested in the Federal Register Notice announcing the Workshop.
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