From: Jeremy Kasting

Sent: Friday, April 11, 2008 9:21 AM
To: BehavioralMarketingPrinciples

Cc: ljcamp

Subject: Behavioral Marketing Principles

To whom it may concern:

These principles are certainly a step in the right direction; however, there are some issues that
occur when these types of principles are put in place. First, there is a very large number of
websites that grab personal information to help with advertising. Assuming that every individual
site is going to have to set up their own way of opting in, it is going to be a major annoyance for
people surfing the internet. Also, with every site doing it a different way, it may become
confusing as the user does not know where the statement is. There must be a standard created
for how and where the message will be displayed. An additional problem comes with the phrase
“reasonable security”. Reasonable Security is often not enough as there are always creative
people out there who can find ways around security. Once again, there must be a standard for
security. Depending on the information the website possess, there could be a huge benefit to
whoever can steal some of that information. Finally, when it comes to the internet, it seems that
the rules are only there for those who follow them. It is imperative that there must be some way
of regulating and enforcing these rules if they are going to be put in place.

Perhaps a possible alternative for people who do not wish to have their information taken is to
create a system like many states have with telemarketers. Create a government site where they
can go and sign up to be removed from all behavioral marketing. This would provide a hassle-
free way of giving users the assurance that their information will not be taken and will make it
easier on the companies by not making them put large statements on their websites.

Sincerely,

Jeremy Kasting



