Raobert L. Hovey

- Jupe 12, 2008

Re: Business Opportunity Rule R511693

Dear Sir or Madam:

I am writing this letter because | am concerned about the proposed Business Opportunity Rule RE11983, While 1

understand the responsibifities of the FTC fo protect the public from “unfair arxd deceptive acts or practices,” | |
believe that this propesed rule coutd prevent me from continuing as a distributor for Young Living Essentiat Qils, i
There are specific sections in the proposed rule that will make it very difficult, if not impessible, for me to sell }
Young Living's products. Like myself, the vast majority of Young Lavmg distributors promote the purchase of

product rather than any business opportunity.

I have been & distributor with Young Living for severat years. | became involved with this company because | feit
the products were exceptional. Later on, | became further involved so that | could eamn additional income.
Through Young Living, ! have developed leadership skills and cultivated many meaningful relationships. My
family and ! enjoy the health benefits of using these products dally and are thrilled to be part of Young Living.
We have come {o rely on the income from my direct selling business. The future of my family is dependent on
the stability of the direct selling industry.

Seven-Day Waiting Period: One of the most confusing sections of the proposed rule is the seven-day wailing
period to enroll new distributors. Young Living’s Starter Kits cost only $50.00, and each kit contains products,
samples, training materials, ete., worth far more than the sale price. When a Starter Kit is purchased, the
purchaser becomes a distributor and is granted special discounted pricing on all orders. No commissions or
other compensatmn is paid on these kits, and the company just covers its production costs, Having this watling |
period gives the impression that there mtght be something wrong with the company or the compensatlon plan. | %
also think this seven-day waiting period is unnecessary because Young Living fully refunds this cost if the

customer decides to send it back. Requiring a seven-day waiting period before a distributor is allowed to even

place an order would be destructive to the businesses of thousands of distributors who are building a business

around Young Living's products. it would also be quite burdensome for me to keep such detailed records of

when | spoke with every single person about Young Living, and it would create lots of unnecessary paperwork to

have to send these reports to my company headquatters.

Litigation Information The proposed rule aiso calls for the release of any information regarding lawsuits
invalving misrepresentation or unfair or deceptive practices, regardiess of whether the company was found
innocent or not. Taday, anyone or any cempany c¢an be sued for almost anything. It does not make sense to me
that | would have to disclose these lawsuits unless Young Living were found guilty. Otherwise, this company and
{ are put at an unfair disadvantage even though the company has done nothing wrong. To release this
information would be misleading to prospechive distributors.

References The proposed rule requires the disclosure of a minimum of ten priof purchasers nearest to the
prospective purchaser. | am giad to provide references, but, in this day of identity thefl, | am very uncomfortable
giving out the personal information of individuals, particularly without their approval, to strangers. Also, giving
away this information could damage the business relationship of the references who may be involved in other
companies of businesses, including those of competitors. In order to get the tist of the ten prior purchasers, 1
would need to send the address of the prospective purchaser t¢ Young Living headquarters and then wait to
receive the list. | also think the following sentence reguired by the proposed rule will prevent many people from
wanting to sign up as a distributor: "if you buy a business opportunity from the seller, your contact information
can be disclosed in the future to other buyers.” People are very concerned about their privacy and identity theft.
They will be reluctant to share their personal information with individuals they may have never met. Further,
Young Living simply does not sell “business opportunities” in this fashion.

Cancellation Some people decide to stop purchasing from Young Living after a period of time or purchase very
sporadically and lose their distributor status. As with any large business, this amounts to tens of thousands of



AonoH | tm%m

‘Kingoadsoy
SIUDLILLOS m& m:_$vwmcoo Ul 9w nok Joj nod jueyy

‘51208 INCA m:SuEum 0} mﬁm“,m% SOARLISNE JuwosuapIng

$88] 81 258y} puk ‘sasusanbesued Buzmﬂscs Auetl sey s|ni mau pasodod S SA0190 |18 ‘Siswinsues 1081024
0] 890D N1 4 U} 1Y) diom 2y} aemaidde | -uonduwexs 0DoE B 1889 1B SiRISulBl 9SEaly Buyoeanano paynsniun
Ue SaNJIsuoD SSaUISN ALl 03 3N S Jo uonenidde pasodod suj 18] SASIRG | SUBILSWY JO SUOIHIIM JO JBuyl
pue ssausng Aw 3o melf ol 03 Suneiseasp ag pinom Si L SN ot Inoufinony sroinauisip Bugsiew suosou
pue Buljies 19840 JO SUSIIIL LC pUE ‘NasAUE 3yl ‘s10ingLysip Buall BUno A JO SPUBSHCY) JO SUS} U0 USpind
sigeuoseEaiun we saoe|d oinJ pesodoud sy ‘uopduwaxs Ue yons Inoyim asneoay Aesssosu s| uogdwexs syl

“zinseaw Jusprid ABumasoxe ue ag pinom UoRdiaxe 0NGE SU JIEISUDE 0] 05 ‘6561 U SBM ) LB S83

Je} st OGS ABpos o8] Ul ABPO 8Ny IS ST SREL ,SU felouey ews ARAleR] B 808} siaseyoind eagosdsosd
siews Avanesedwos s Qunuoddo sseuisng g aseynind o) Juswjsaau; pasinbal aUl UBYAA, (pIBS Ajesim i

g ‘uopdwexe gocs sigqeuosead au Amsni o) ‘6261 Ul juondwsxs 00g$ sl sereuilLge Aj@leiduioo s pasodod
‘900z ‘Z1 udy 9y sjuswannbas eyuny woy Jdwexs sem SUIUOW XIS JSIL SU) UM 006 UBY) SS9 0
sawied Bunew seing Auy ‘volieiado JO SYUOW XIS 181 Y] UIUIM (0G$ ISes] 1g 10 Juawiled & exew o3 Jafng

e palinbai (ey} sapunpoddo asoys AjU0 PaPNOU BINY SSIYOURIS $.0.1 - 9Y) SIESA §Z 1noge Jo4 uondwaxs

‘UOPING DHSHESIUN UE 3¢ PINOM JSLUOISND 2iBSs[0UM puUe Joingisp [enusiod Aless
0} wisg Buipsncsd pue SISy uons Buieguieyy Jead YoBS WSL] Woy 1Sps0 JRBUC] OU OUM SIDWICISND BNDIAPU



