To Whom It May Concern:

Re: Trade Regulation Rule on Business Opportunities

I am an Independent Business Owner of Quixtar Inc for two and half years. | started my
business as a user; because Quixtar has excellent products to cure my physical problem
which my doctors could not even figured it out. Then | registered as an IBO to help people
to get healthier life like me, at the same time | earn money as my extra income to help my
family. Now | have more than 10 people as my down line.

I have some comments/suggestions about the proposed rule that might affect my business
the most:

1. Prospects would have to wait 7 days after receiving disclosures: Whenever the
prospects wanted to register, they always want to register right away, because they
want to get the discount prices and get bonus by using products. I am afraid they
don’t want to wait for 7 days after they have attended so many home meetings and
demos.

Solution: Please Eliminate the waiting period. We can always get out money back if we
don’t like it.

2. 1BO has to give the prospects a list of references-names, addresses, and phone
numbers of 10 other IBOs in the area: There is a possibility to give my prospects to
other IBOs. | don’t want to lose my prospect after | have worked on it for long time,
and it is definitely not fair. Also, the prospects usually meet a lot of IBOs at the
home meetings; they can ask any questions about the business to any IBO.

Solution: Eliminate the requirement to provide any references.

3. IBO would be required to provide prospects with personal financial documents to
back up any income claim: This is too much exposure of personal financial
information. We usually have our bonus direct deposit into our checking/savings
account from Quixtar Inc. I don’t want to show anyone my personal account info.

Solution: IBO will provide any financial info when required by FTC or any state

agencies in an agency investigation.

I think the best way to ruling the network marketing is to have a very serious penalty for
any kind of fraud.






