
Ms. K u t ~ nPiro 
Mary Kay Independent Executive Nationitl Sales Director 

Julie 1 ,2006 

1:cdcral 'l'radc Cornmissiorl/OCficc of thc Secretary, Roam 11-1 35 (Annex W) 
600 Pennsylvania Avcnuc, NW 
Washington, D.C.20580 
Rc: Busincss Oppor(uni(y Rule RS 11993 

Ilear Sir or Madam: 

As a Maiy Kay liidepeiideiit Executive National Sales Director, I am writing to express 
my cotrcern about the proposed New 13usiness Opportunity Kule It511993. 1am very 
troubled about the impact this pmposed rule would have on my Mary Kay busincss. 

I b~camc ii hhty Kay Indcpcndcnl Bcauty Consultant in 1975 after having work,ed as on 
elementary school teacher. My twu children were born alkr I began my Mary Kay carccr 
and thanks to the flexibility it provided, I was able to combine being ii career woman and 
a full-time liwn without sacrificing either. My business success is based on Mrvy Kay 
Ash's bclicl'in l t~c tiuldcri Rulc and hcr solid priorities -- faith first, family second, career 
third. Along with high qicility products, this philosophy forms thc foundation for thc 
company's business and mine. 

As hldcpcndcnt Bcauty Consultants we offer Mary Kay to others attracted to these high 
ethics and principlcs sccking a cuccr with indcpcndcncc, frccdom, and the chancc to 
lidfill the dreitm orowning their own business. Many spar1 (heir Maty Kay business to 
supplement their fa~iiily income or help pay fi)r holiday gins. For otliers, it becomes a 
full-timc career. This proposcd new rille puts everythi~igwe'vc accomplishcd as 
cntrcprcwurs ard small busincss owners at risk. Hcrc's why: 

Seven-Dily W~itingPcriad 
The seven-day waiting period provision oF the pi~posed iule puts me at a coinpetitive 
disadvantage in running my business and i s  unnecessary. 'I'he cost to begin Mary Kay 
and purchase a stsrtcr salcs kit is only $105. In bet, the startcr salcs kit can bc rclurncd 
for a full rchnd within 30 days of purchase. On a daily basis, Americans everywhere 
make ~ L K C ~ ~ I S C S  -wl~ctherit is clothes, cars. televisions or even a meal -without having 
to wail scven days. Our Tree market economy allows consunlers to make their own 
clioiccs and slarl new careers when m d  how they like. Mary Kay protects consumers by 
offcring an unusuully safe investnient thanks to i tq  90% buyback policy for pruducb 
purchased by an Independent Beauty Consultant withi11the last twclvu munlhs (100% if 
rctumed in the tirst 30 days). 'I'lislt's a rarc dcal in m y  business. 



Referc.ncea 
Thc proposcd rile requires the disclosure of 10 individuals who have recently been 
approached with Mary Kay. I am glad to provide references, but this provision adds an 
unreasonable udministrative burden and makes doing business unduly complicated auld 
time-consuming. Iiirst, 1 am not aware of cvcrv individual in area who has been 
approached by Mary Kay lridcpcndcnt Beady Consultant. That lncaris 1 wilt nccd 
to send the address of eve~y  prospcctivc Bcauty Consultant to Mary Kay Inc. and wait for 
the list. 

Second, 1 am very concerned about giving out the personal information of other 
individuals, wihout hcir pcrmissiun, to strangers. In this day of  identity Ihen and 
privacy concerns, people are guarded of their personal information. The way this iule is 
written will scare people away fiom a Mary Kay career and will hurt n ~ y  business and 
that of the 750,000 Mary Kay Independent 13eauty Consultants who sell Mary Kay skin 
care products. 

Litigation Discluvure 
Finally, h c  proposcd rule calls for the rclcasc of any informalion rcgstding prior 
litigation and civil or criminirl legal actions to our prospcctivc Indcpcndcrit Bcauty 
ConsullanLs. This provision does not take inlo ric;counl frivolous lawsuils or cascs whcrc 
the company was found to have done nothing wrong. 

I am a hard-working, lioncst and ethical woman who is n~nninga successful and 
legilimale business. Disclosing lawsuits in which neither 1 nor Mary Kay have Jonc 
anything wrong is truly unfair. 

In closing, lct mc cxprcss my appreciation to thc lP1'C for its work in protecting 
consumers. You are Lo be applauded for all that you do. But I bclicvc h c  proposcd ncw 
I3usiness Opportunity Kulc has many unintended consequences that will hurt me and 
others who are thc smallest of the slnall business owners. 

Iikc you, Mary Kay also cclcbralcs the highest idcals, morals and ethical star~dards. 
Ma~yKay Ash hcrsclf challcngcd us to "build corridors of honesty and of fair~icss, of 
sinccrity and of right-dealings." Shc always said: 

-..the most valuable assets we carry with us arc our integrity, our reputation, t l ~ c  
good, honest name upon which we can buiid our futurc in business. Iritcgrity is 
thc calling card we leave behind when we itre gone. 

Thnk you for your timc ilnd for considering my comments. 

~ r b e nPiro 
Mary Kay Independent ISxectrtivc National Salcs Director 
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