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Ed Capesius
Capesius Enterprises

June 5, 2006

SECRETARY

Federal Trade Commission/Office of the Secretary, Room H-135 (Annex W)
600 Pennsylvania Avenue, NW
Washington, DC 20580

Re: Business Oportunity Rule, R511993

1 am writting this letter to express my strong opposition to the proposed Business
Opportunity Rule R511993. I am a representative of Shaklee Corporation. I have been a
distributor of their products since 1974. My main thrust inrthe business. has been to
promote and share the Shaklee nutritional products. Most of the people who 1 have
sponsored over the years are not interested in building a business, they just want to be able
~ to order the products from Shaklee for their personal use. I can see no rational reason for

them having to wait for a period to begin ordering the products, nor will they. They will
just go elsewhere, probably to a local establishment where they don’t have to wait. And
they will most likely be getting inferior products and certainly no help in choosing what
would be beneficial to them.. Also this business of having to give the names and addresses
of others who have a Shaklee business, and who most likely have it solely so they can
order the products is really a form or invasion of privicy. Please consider all of the
negative consequences of thi proposed rule before any enactment.

Thank you in advance for considering my comments.

Sincerely,



