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Dear Sir or Madam: ~"~ ...... "' " 

We solicit your support in turning back the proposed Business Opportunity Rule R51193. 
The Rule itself serves to unfairly cripple an entire industry that provides incredible 
opportunities for the average man or woman in this country. 

My husband and I have participated in MLM businesses before and found that there is a 
wide variety of norms, ethics and behaviors in each of them, just as there are in any other 
type of private business venture. Each venture we have participated in has either repelled 
or attracted our commitment. 

Now we are with Xango and are thrilled to have found a "home" where we can do business 
sharing a product that our friends and family love, and make a respectable additional 
income from something that we believe in, is fun to do and EASY to manage as a business. 
We introduce the product and the business to other average citizens like ourselves so that 
they can decide for themselves if this is for them or not. The ease of the business puts it in 
reach for single moms, grandparents and everyone in between to do the business and be 
successful in achieving financial security in their own lives. 

The Rule proposes to create a truckload of additional requirements, obligations, reporting 
and monitoring duties that will effectively eliminate thousands of people from being able to 
take advantage of the business opportunity because it is too unwieldy. A person can share 
their own story and tell others how to buy wholesale, but get set up as your own personal 
marketing, monitoring, reporting and tracking system? We already have our hands full 
staying on top of tax reporting requirements imposed on home based businesses. When 
you buy a car, should the car dealer cough up information on the last 10 people who bought 
cars from them? As a car buyer, I wouldn't want MY information shared with someone who 
was "considering" buying a car, or even someone who DID buy a ca}~ti~,h~iiis ~too much, and 
frankly, it's inappropriate to expect that from a simple referral business. 

Please do not line up with "Big Brother" to over-regulate this business. Car salesmen, 
Medical Doctors, lawn services - you name i t ,  and no one else is required to track, monitor 
or disclose information of the type this ruling proposes. The implications of the Rule are 
frightening and inappropriate on many levels. 

We ask that you put a stop to this Rule R511993 from going forward as it just so 
inappropriate on so many levels and for so many reasons. Thank you for your 
responsiveness to this plea for support. 

Independent Xango Distributor 


