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Leonard J.  Sansone  


Federal  Trade Commission 
Office of the  Secretary 
Rm.- 135 (Annex W) 
RE: Bus iness  Oppor tuni ty  Rule R 511993 
600 Pennsylvania  Ave. N.W. 
Washington,  D.C.20580 

Re: Bus iness  Opportunity,  R511993 

Mr. Secretary; 
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I 'm writing this  letter request ing you and your  staff  
reconsider  R511993 - Bus iness  Opportuni ty  Rule. Your 
Bus iness  Oppor tuni ty  Rule is very oppressive. It is not  a rule 
you need to implement,  as  it will be harmful  to my legit imate 
Bus iness  people. 

My experience is acquired from Am way/  Quixtar  of 30 
years  and  recent ly  one month  with Xango Corporation. I 
became associa ted  with Xango Corporation to obtain the 
product  wholesale.  It has  helped my heal th  greatly. 

You are want ing to add a 7-day rule and 10 day re funds  
near  the prospective residency. My experience shows tha t  
both of these  e lements  would cost you the FTC more hass le  
then  it is worth. 

You will free tha t  many  people in the m o d e m  day m u c h  
like they did 30 years  ago. Many people take two to three 
months  to realize what  they are in, when the awareness  hi ts  
them, they wake up. They s ta r t  to work more diligently. So 
this will affect the seven-day rule because  people don ' t  reaily 
get involved in their  bus iness  for two or three months .  



If you r  son  or d a u g h t e r  g r adua t ed  coUege and  w a s  going 
to go med ica l  school  would  you  send tyour  ch i ld  to t a lk  to a 
medica l  p h y s i c i a n  who  f lunked  medica l  school  or one who  
pos ted  flying colors a n d  great  m a r k s ?  

Well, s end ing  a p rospec t  to s p e a k  wi th  a r e fund  rec ip ien t  
would  be  the  same.  My p rospec t  w a n t s  to t a lk  wi th  a c u s t o m e r  
who is sat isf ied wi th  my  service a n d  wi th  a c u s t o m e r  who  is  
sat isf ied wi th  services  and  produc ts .  By the  way in 30 y e a r s  of 
ne twork  m a r k e t i n g  I have  h a d  2 c u s t o m e r s  r e t u r n  a p roduc t .  
(That w a s  b a c k  in 1991). So I am r eques t i ng  you  r e t h i n k  
R511993.  

Leonard  J .  Sansone .  Sr. 


