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From:

Date: 6/8/2006 11:08:52 PM

To: gvebmail@feingold-iq.senate.gov
Subject.

Just how much of our freedom does this government want? How do you keep track of this insanity, Senator Feingold? I
gave you the Young Living info at the Beaver Dam meeting a couple months ago. Please keep a heads up for any legislation
on this. It is all Iittle folks working in this industry and Young Living is a very generous company. Drug companies don't
like us because we take away people's bowls of pills. Ask Merle Osmond that got off all his psychotropic drugs with this.
The government is getting its share with this program of business.

I won't write about this to Honorable Petri, my representative, as I feel he won't act unless someone puts something in his

pocket. . S

—————Gary-Y¥oung ourfounder iow m Ecquador creaung new oils and writing a curriculum for doctors to use the oils fora

{

unjversity there says the freedom in Ecquador is unbelievable. We are sure battling to have our rights in this country, Qur
politicians have no sense of logic as a result of our lousy education system.

From: "Young Living Newsletter"

To: "Young Living Member*"

Subject: Young Living Newsletrer

Date: Thu, 8 Jun 2006 17:03:37 -0600

Dear distributors,

As some of you may be aware, the Federal Trade Commission (FTC) has proposed a new rule (Business Opportunity Rule,
R511993) that will negatively affect the direct market selling industry,requiring companies to alter their sales methods and
placing additional burdens on direct sellers in order to comply with federal taw. Under the new rule, several requirements
will be initiated that will be oppressive and burdensome for both company and distributor alike. In facr, it wil) be easier to
buy furniture, appliances, automobiles costing thousands of dollars?it will even be easier to buy a hand gun or assault rifle?
than it will be to join a multilevel company. We are asking for your help to stop this rule from being put into law.

The consequences of the proposed requirements inclide unnecessary alarm about the legitimacy of companies and their
compensation plans, a gross violation of privacy of all distributors, a time-consuming sign-up and disclosure process that
may lead to enthusiastic prospects losing interest, and the increase of expenses for both company and distributor, among
several other adverse effects.

For more information on the requirements under the new rule, visit the website of the Direct Selling Womenfs Alliance
(www.mydswa.org/FTC.asp). ‘

The FTC wants to Jimit your rights to conduct a legal business. Now is the chance to have your voice heard. Take action by
sending a letter to the FTC immediately 1o express your concerns as a direct markering business builder. Let your voice be
heard by those who have the ability to help, such as senators and representatives and those who create FTC rules. The
attached sample letter is provided to serve as a guideline for Young Living distributors to create a heartfelt, personal
response. The FTC will accept comments through July 17, 2006; thus, this is a time-seasitive issue;

please act TODAY!

To send a letter to the FTC, you must mail two copies to:

Federal Trade Commission/Office of the Secretary, Room H-13S (Annex W)

Re: Business Opportunity Rule, R511993

600 Pennsylvania Avenue, NW

Washington, DC 20580

RE: Business Opportunity Rule, R511993

Or submit your letter electronically by using this link: https://secure.commentworks.com/ftc-bizopNPR/. Tt is recommended
that you attach your letter rather than use the designated comment box, as it is limited to 4,000 characters. All comments
should refer to gBusiness Opportunity Rule, R511993h in the text and on the envelope (if sending a letter by mail) to
facilitate the organization of comments at the FTC.

Please also send a letter to the Hounse of Representatives by faxing to 1-202-225-1919 or mailing two copics to:

The Honorable Cliff Stearns

Chariman, Subcommittee on Commerce, Trade, and Consumer Protection

Re: Business Opportunity Rule, R511993

United States House of Representatives

Washington, D.C. 20515.

We appreciate your initiative and your commitment to the future of this industry and to Young Living; we are proud to be
associated with such an exemplary distributor force.
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