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Federal Trade Commission/Office of the Secretary, Room H-135 (Annex W)
Re: Business Opportunity Rule, R511993

600 Pennsylvania Avenue, NW

Washington, DC 20580

RE: Business Opportunity Rule, R511993
To Whom it May Concern:

It has been brought to my attention that the Government, namely you, the FTC is stepping in to try to
once again help the consumer. I realize that you do have an important function like many government
agencies; however, most of the time you just-want to set up parameters and someone else makes policy
and in doing so get too aggressive thus making the policy and procedure DISfunctional because it is so
excessive beyond logic.

Disclosures are being so over done that they have lost their value. Your purpose of making more rules
is ridiculous. You are destroying the creativity of marketing. My personal experience with new items
that offer the opportunity to take in the individual from another individual versus a big corporation
with that structured corporate image is a TURN OFF. Most of the experiences 1 had were positive
even though there were some I didn’t find beneficial but definitely learned by the experience and
wouldn’t trade it. In my opinion, most people are honest and when you do need to call the
government in due to some violation that some business---Yes, even those who followed the protocol
the government set up, the government had NO MAN POWER to enforce the law breakers so what
good is the law other than be a nuisance to those who are trying to make an honest business work
without all the government ‘red tape’?

In my own personal opinion and based upon my own personal experience at 62 and always have been
in the business world of entrepreneurs have found the re-development or change of policy needs to
start in the government bureaucracy of policy and procedures of the various agencies. Small
businesses would not be able to compete with large companies and therefore you would destroy the
entrepreneur wanting to test market a new product. Allow the consume to take some responsibility to
THINK for themselves

This mformatlon should be, forced upon the govemment agency disclosing how many people they have
helped and how inany they have damaged. Unfortunately the odds are tampered with and always in
favor of the government--- thanks to the corrupt legal system and the price of finding justice.

I’mnqtall that fo_ﬁd of MLM’s but I’m less trusting of the government and their purpose of “helping”
to protect the ‘innocent’ and ‘uninformed’. There are many companies that offer legitimate



opportunities and it gives individuals a real chance to make a living using a very legitimate business
plan.

I am active in the political game, get signatures for'what goes on the ballot, do campaigning for who I
think will respect my freedom and will put out the word about those in power positions who try to
destroy the freedoms of private people who are working to become independent entrepreneurs and
break away from the corporate structure that in many ways is nothing but a slave mentality that big
businesses are developing.

I understand the value of having a role of the FTC to stand up for America’s free market process and
for its consumers and having certain structure but I think at this latest proposal of R511993 it is too
much.

Thank you,

Sincerely,




