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15. April 2004

Re: CAN-SPAM Act Rulemaking, Project No. R411008

To~ the" Commissioflers,

frapplaud youi efforts to curb the problem of unsolicited buttc email. However^ I am
concerned about the proposed requirement for merchants to maintain suppression lists.

There arersa many problems and costs^ associated with-this idea; and str much: damage done to
consumers and businesses alike, that I feel I must urge you to consider this matter most ;

carefully.

Reqtrirement of the-use~of suppi essrorr Kstswilr seriously damage many ofHhe-legitimate
publications available on the net. Is this what you wish to achieve? Just one of my concerns is
tfae-harm to publishers- whcrrequtre permission from th^ consumer prior to adding thenr te^any
list.

TheyYernul whtr CAN-SPAM -was designed to-put otrtr of business; but Lliis requirement will
very likely have that effect.

There's atecrthe- potentiat fbrsigniftcant harm txr consumers, because of the- probtein of
properly knowing their intent when they unsubscribe from a list. On top of that, these
suppiessioTrftsts-coTihf easily felt inta the hands 'ofspaimuers, leading~tamorespciminstead
of less.

I was quite-surprised at the-potenttal problems this ruling eouM involve; and urge yotr in the
strongest possible terms to reconsider its implementation in light of these problems.
PLEASE €ONSIBER-TBEKr One-faulty deeisrorrcouid bring aboutr serious damage ixr many
legitimate businesses. And in light of the fact that a large proportion of U.S. business is
fatemet-based;-andmanybusinesses being solely-Intemet-based(a-^anch-wfaich-is-gffiwing
daily,) we might possibly be seeing a significant decrease in the entire economy due to this
single act. MtidrfbresighlrTs-Tequired on youi pait. There-7m*sfi>era-betterwayof combatting
SPAM, without damaging businesses or their clients.

Thanking yotr respectftilly,

Paris Abdelbasit
Zagreb, Croatia-


