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US Federal Trade Commission:

I realize you are currently acc :ng feedback
on rules to implement the CAN-SPAM Act. I strongly support any
laws designed to prohibit spam and thus support the CAN-SPAM Act.

The FTC is considering implement:nrng Suppression Lists that would
require me to remove somecne from any emailing that contained a
product, service, or brand that the person had previously
unsubscribed from.

I strongly oppose Suppression Lists as they will in no way
prevent spam and will harm legitimate businesses running opt-in

lists that play by the rules.

I am a partner in a company that does 1 million a year. We are
dependant on this type of opt in / opt out list. I do not send spam.

Sincerely,

Rodney Brim, Ph.D.
CEQ, Performance Solutions Technology, LLC

Delivering goal+plan based technology/processes for highly coordinated and accountable management teams

iww.irfirmancesolutionstech.com Oor WWWw.managepro.corm

Patricia Sears
VP, Marketing





