
Tue Apr 13,2004 

An Open Letter to the FTC: 
Suppression Lists Will NOT Help 

To: The Federal Trade Commission 
Re: CAN-SPAhl Act Rulemaking, Project No. R411008d 

Commissioners, 

The CAN-SPAM Act is an excellent start 011 legislation to get tlie problem of unsolicited 
bulk enmil under control. Tlicrc arc. houc~.cr ,  some concerns about how certain parts of 
tlie Act will be implemented. 

The one that's most disturbing is the possibility of applying the practicc of using 
merchant-specifk suppression lists to the sending of solicited email. 

In  tlic simplest implcmcntation of supprcssion lists, any time someone unsubscribes ti-0111 
a list upon receiving an cmail to that list which contains one or more mentions of 
products or scrviccs that arc detcrmincd to bc colnmcrcial in  nature. the address of tliat 
person must be sent to the mcrchan(s) involved and added to their supprcssion list. 

Anyone referencing commercial products in a way tliat might be construed as advertising 
must ensure tliat people on tlic merchants' lists do not receive the emails containing those 
references. 

There are a number of very scsious problems with any such approach. Thcy arise fiom 
thc nays  in  n.hicli people use ctnail 1 cry difkrcntly fiom other communications nicdia, 
and the nature of cmail itsclf. 

In  no particular order: 

I .  It is, in most cases, inlpossible to know the intent of an inclividual when they send 



People unhub\c~-~bc from for ;I number of reasons. In I-ough o~-clc~- o f l ~ k c l ~ h o o d :  

The contcnt no longer ~ntcl-ects them. 
They get too much mall fi-om that spccit'ic list. 
They get too much mall In general. 
Something in that specific email rubbed them the wrong n,ay. 
They mistook the cmail for something it wasn't. (Span) or another publication arc 
the most common.) 
They ~vnnt to get that publication at a different address. 
They'l-c unsubscribing temporarily because of an extended ~ x a t i o n  or other 
absence, and ~vish to lower their cmail load while away. 

There arc other rcasons, but these arc the most common. 

Very fe\v people expect that everything thcy rccci\~c with any publication will be of 
interest to them. They read and use n hat is of interest, and ignore the rest. 

I t  is VERY uncommon for someone to unsubscribe from a list bccai~sc of the mention of 
a specific PI-oduct or service. 

If each of those unsubscribe requests, regardless of reason, leads to the sender being put 
on the supp-ession list of one or more merchants, you end up n it11 a lot of people who 
might be interested in the product bcing unable to hear about it from the publishers \vhosc 
mail thcy still wish to reccivc. 

With PI-oducts promotcd by affiliate programs (the ones most likely to be affected by 
inaccul-ate application of suppression lists), this leads to an odd problem. 

Let's borrow a tcrm crom the engineering fields and call i t  "Cascade Failure." 

Consider: All other things being equal, the best products arc likely to also be the most 
widely promoted. The more widely promoted a product is, the greater the merchant's 
exposure to inaccurate additions to their suppression list. 

Every time thcir product is mentioned. every person who unsubscribes, I-egardlcss of thcir 
real reason, gets added to the supprcssion list. This could havc devastating impact on 
their ability to advertise in or be promotcd by the onrncrs of publications or lists specific 
to their market. 

If there arc more than a few publications in that market. t h ~ s  coi~ld n,ipc out some of the 
merchant's most \aluablc distribution channels, all \\hilt achic\ ing little or no benefit to 
the consumer. ho probably has no ob~ection to hearing about the product in the first 
place. 



This benefit5 no-OIIC. and doc\ ~iothing to ad\ ancc tlic ~ ~ I I - ~ O S C S  of t11c Act. 

2. It is often inlpossible to know which email in a series motivated the subscriber to 
leave the list. Most elnail lists publish at least bi-\xrcckly, if not weekly or more often. 
Pcoplc don't rcad all of thcil- list mail as i t  comcs in, somctimcs saving LIP nlany issues 
and reading them in batches. 

Because of this, and because of tlic systcn~s of tcclinical operation of most lists, the 
publisher has no idea which ads might have appeared in the cmail thcy were reading 
when thcy decided to unsubscribe. 

3. Many unsubscribe requests do not actually come from the person whose email 
address is in the request. 

Viruses grab addrcsscs from various placcs on infected systems and insert them randomly 
in the From: and TO: fields of outgoing cmails. Most publishers simply assume that any 
addrcss in the From: ficlcl of'an cmail sent to their unsubscribc address wishes to be 
rcniovcd horn thcir list. It's better than mistakenly leaving a n  addrcss on the list 
belonging to soniconc who docsn't want to rcccivc tlicir mail. 

If the systcni automatically sends tlicsc acidrcsscs to the suppression list of'thc ~ncrcliant 
mentioned in that mcssagc, c\cn assunilng that's trackablc, a great many pcoplc will be 
addcd to the suppression list who ncvcr actually asked to be. 

If it's not trackable by mcssagc, one such virus-created cmail can result in tlic owner of 
the misused address being added to ~nultiplc supprcssion I~sts. 

This PI-oblcm is compounded by the fact that pcoplc in specific markets tcnd to read tlic 
samc or similar publications. They also tend to communicate with each other about 
related topics, so the addrcsscs in any given addrcssbook or cmail program \\ . i l l  tcnd to 
concentrate around one topic. 

Remember: Viruscs don't -iust send one elnail pcr infcctcd computer. 

It  only takes a tiny pcrccntagc of the population of any iiiarkct to place large pcrcentagcs 
ot'tliat market on a lot of' suppression lists without thcir knowledge or appro\ral. 

This adds substantially to thc problem of "C'ascadc Failiirc" mcnt~oncd abo\ c.  



Ayain. bring~ng no bcnclit to an!.onc'. and  not ad \  anclng the p~~rposcs  ot'thc Act in any  
\\.a!'. 

An  additional PI-oblcm I-elating to the misuse of addl-csscs in unsubscribe l-ccl~~csts. or 
direct cmails to the merchant rcqilcsting addition to a suppression list. is malicious 
fi, 1-g c 1-y . 

I t  is a simple matter to ilsc automated systcms to h a r ~ u t  cmail addresses from top~c-  
(T or spccific fhrutns and u c b  sitcs and scnd s~1c11 rcq~lcsts without thc kno~vlcd, 

permission of thc pcrson ~ v h o  owns thc addrcss. 

Pcoplc who participate acti\.cly in f'orums on a topic, or ~vhosc  wcb sitcs discuss that 
topic, arc also thc most activc buyers of products rclatcd to i t .  

Onc pcrson, armed with softwarc that can be easily found onlinc or crcatcd in a inattcr of 
a fcw hours, could dcvastatc largc scctions of thc markct for a spccific company's 
products or scrviccs. 

Again, no bcncfit to consumcrs and no fi~rthcrancc of thc goals of thc Act. 

4. There are huge problenis of potential collateral damage with the way the various 
possible interpretations of suppression list usage intersect with the definitions of 
"commercial email" under the Act. 

Many publishers, in order to avoid having their solicitcd mail trappcd by inaccurate 
contcnt filtcrs, will send a note to thcir subscribers lctting them know that the c u r ~ w t  
issue is onlinc at their wcb site. 

Some will scnd thc content via cmail, and latcr send a scparatc cmail lctting pcoplc know 
it's bcen postcd, in casc i t  was blockcd by such filtcrs. With huge percentages of solicitcd 
bulk cmail bcing blockcd, this practicc is growing morc common all thc timc. 

If thcy also promote af'liliatc PI-oducts on thcir sitcs, they could seem (or actually bc) 
rcquircd to LISC thc supprcssion lists of cvcry merchant whosc p r o d ~ ~ c t s  thcy link to. 
Failut-c to do so could wcll run thcm afoul of thc supprcssion rcquircments. 

II'this bccomcs the casc, i t  nil1 kill largc scgmcnts of the cmail publishing ind~~s t ry .  
Specifically including those p~~blishci-s ~ v h o  provide contcnt that is valuable and ~1scli11 
cIrcn without thc p~lrchasc of' any of the products thcy advcrtisc. 

Whcn discussing this issuc as i t  rclatcs to mailcrs who scnd only to thosc n~ho'vc g i ~ w  
aflirmativc consent, this sccms an ~ m d u c  price to pay, with littlc if any benefit to the 
consumc~-. 



5. There are signiticant technical challenges in\.ol\,ecl in the use of suppression lists 
b!. mailel-s. T h q  \\cigli ~nucli 11101.c I ~ C ~ I I  il\. 011 the sniall publisher than ~ h c  Iargc 
commercial ma~lcr .  

Mlanq'. if not most. list hosting scl-\,ices used by small- and mid-sizcd mailers do not i ~ s c  
soft\\:arc that supports this fimction. Solinxrc that docs also increases the cost of mail in^. 
If the use of supprcssion lists becomes a legal necessity. it's likely that mailing houses 
that support them will also charge extra for their use. 

Add in the problcm of largc numbers of inaccurate and/or unintended rcqucsts for 
suppression described above, and you have a squeeze play that will put a lot of these 
mailers out of business. I t  will simultaneously mean thc loss of mi~ch of the most 
valuable and desired content in many niche markets. 

Large mailers will face the same problems, to a sonicwhat Icsscr, but still important, 
degree. 

Mailers who use software tliat scnds from their desktop conlpiitcrs and siipports 
supprcssion (also called "cxcli~dc") lists will often find that their computers arc unable to 
deal with the massive supprcssion files of popular merchants. 

Another group driven out of tlic industry. and morc useful information lost to those 
who'vc rccli~cstcd it .  

The larger the mcrchant, the larger the supprcssion file. The larger the suppression file, 
the grcatcr the processins rcquircmcnts for the sending system. 

Thus, \I.T Iiavc the Silllie problcm li-om a diffel-cnt angle: Tlic morc popular a mcrcliant is, 
the morc pcoplc will be i~nablc or unwilling to promote tlicir products or services, clue to 
technical constraints. 

A separate technical issue is the problem of legitimate requests for supprcssion being lost 
bcforc reaching the merchant. 

Lost cmail is becoming morc and morc common tlicsc days. Tlic biggest cause of this 
problcm is the congestion of the mail system caused by spam and the filters designed to 
stop i t .  

It is not difficult at a11 to c11\'isio1i a scenario in which soiiiconc actually requests to be 
added to a suppression list, tlicil- mail is truly lost before reaching the merchant, and a 
merchant who is making c\.cry possible effort to comply is hit \\.it11 the cxpcnsc of a suit. 

This problcm isn't entirely confined to pcoplc \I. hose rcqucsts \vcrc lost. Many pcoplc LISC 

multiplc cmail addrcsscs tliat fi)r\\.ard to one central mailbox. If thcy forget which address 
thcy used to subscribe to a specific publication and send tlicir r cq~~cs t  from a different 



Ii'tlicy assume it's simply a Iiiattcr. ol '~.clisal on tlic mcl-chant's part. the saliic situation 
can occur: Suit \\.ithout a c t d  caLlsc. 

For small- to mcdium-si~cd mcrcliants. one such suit can bc cnougli to scvcroly daniagc 
tlicm or put tlicm out of business. Thc fcar of sucli potential suits has already Icd some to 
stop publishing. cvcn prior to issuancc of guidclincs on tlic mattcr by tlic Commission. 

6. The administration of such lists imposes a number of significant expenses and 
problems for the merchant aside from that of unnecessarily lost market share, the 
potential for suits brought on erroneous bases, and technical challenges. 

Tlic largcst is tlic problcni of avoiding misusc of thc supprcssion filc. 

All it would takc to swamp a mcrchant would bc for a competitor, somconc with a 
pcrsonal grudgc, or just somc tccnagcd prankstor who thinks thc net sliould bc cntircly 
i~ncommcrcial to sign LIP, gct their supprcssion filc, and spam thosc pcoplc with ads for 
that nicrchant's warcs. 

A pi~blic relations and customcr scrvicc issuc of Biblical proportions. 

Then t1ic1-c's tlic lurc that all tliosc addrcsscs will prcscnt to spanmcrs with no dcsiro to 
harm tlic mcrchant. Tlioy sign u p  fbr tlic merchant's afi-iliatc program, download tlic 
supprcssion filc undcr guisc of using i t  as it's intcndcd, and slam tlic pcoplc who'rc on i t  
with as much mail as tlicy can scnd. 

Many pcoplc i ~ s c  what arc callcd "taggcd add]-csscs." Thcso arc addrcsscs which arc 
gi~scn to only onc scndcr. If tlicy gct mail to tliosc addrcssos horn anothcr scndcr, tlicy 
assumc thc first scndcr gave i t  out knowingly. 

In a casc wliorc a spammcr gcts hold of a suppression list writh tagged addrcsscs on it ,  thc 
original scndcr to whom tlicy wcrc givcn can count on signiticant undcscrvcd backlash. 

Contractual cnforccmcnt against sucli use could bc problo~natic: Pcrson A signs up as thc 
afkiliatc and givcs tlic list to Pcrson B who spams i t .  

Thcrc arc potential tcclinical solutions to this. but thcy just add anothcr laycr of cxpcnsc 
and complexity without actually solving thc problcln. 

A smallcr problcni is tlic mattcr of tlic infhr~nation about onc's busincss that is relayed to 
mcrcliants in the transmission of i~nsubscribc rcqucsts. Somconc nrho understands tlic 
busincss can lcarn (or misintcrprct) a lot a b o ~ ~ t  somconc's busincss modcl from t l i~s 
~nformation. and could conce i~  ably misuse that in \lays ha rn i f~~ l  to tlic publisher. 



7. There are legal arid pr-i\.ac! issues fac i~ lg  publishers v h o  are I-equired to gi\,e out 
the addresses of peopte \\ ho unsubscribe. 

\Yhcn disciming a propcrI>. rim list. liicaning one that I-ccluircs a f t i r m a t i ~ . ~  consent and 
has a working i~nsubscribc system, the subsc~~ibcr is in complete control. They can stop 
any or all mail from any or all such lists at any time. 

The problems that tlic Act i h  intended to ameliorate do not stem fr-om siich publisher-s. 

Many of the best publislicrs ha\ c for ycars had a simple statcmcnt of their policy 
regarding sharing of subscriber addresses: "We won't. Under any circumstances." 

Is it witl~in thc intent of tlic Act that people ~t.lio have assigned a riglit to another (use of 
thcir cmail address for- dcli\,cry of specific content, uith the promise that such i ~ s c  \vould 
be reserved to tlic holder-(s) ofthat permission) should be required to be subjected to the 
potcntial hami described abo\.c dcspitc the conditions of that assignment? 

In layman's tcrms, docs the Act makc i t  right for consumers to bc potentially abused by 
forcing publislicrs to violate their agl-cements with thcir subscribers'? 

Conversely, should consumers be rchscd the right to receive content from somconc thcy 
want to get i t  from because thcy i~nsuhscribcd from somconc else's list'! 

Summary: Thcrc arc otllcr factors that suggest that thc mandatory i ~ s c  of'supprcssion 
lists is bad ior consumers, publishcrs and merchants. The oncs listcd above arc the most 
serious. They should s c n r  to demonstrate to the Commission that suppression lists arc 
not an cffcctivc way to sol! c any of the  problc~ns the Act is intended to acidrcss. 

In fact, there is significant potential for their use to make those problems worse. 

Because of' these concerns, n e  urge the Commission to exempt lists which operate 
using the principle of affirmative consent from any possible regulations requiring 
the use of suppression lists. 

Paul Myers 
Publisher-, Ta lkBi~ ,  Inc 



Important Note: 

The Fcdcral Tradc Comn~ission is accepting comments 
from thc public until April 20th. You can usc the form at 
the link below to lct them know that you opposc this idea. 

Make sure you opcn your comments with "Re: CAN- 
SPAM Act Rulemaking, Pro-jcct No. K4 1 1008." 

Be polite. Be professional. Be specific. 

And bc thcrc! 

Posted by: Paul 111 crs on Apr 13, 04 1 :23 am I I'rolilc 

[5] comnicnt\ ( 1 15 views) 1 [0] Tr;tci\backi [O] 1'111,~backh 

Tue Mar 09,2004 

Stupid Spam-Filtering Tricks 

I recently let the folks who subscribe to I aIk131/ 'C~'\li know about the update list for this 
blog. I got the following cmails from a long time subscriber just alicr that. 

First Email: 

Dear Paul, 

I thought you might likc to know that I requested your 
blog notification thingy. 

What you might be interested in is knoming that the email 
"Marketing Gcek BlogW--the onc I needed to respond to 
(which I have), mas auton~atically sent to the SPAM foldcr 
on my AOL account. 



In other 0r~1.4. i i '  I h ;~~ln ' t  h110\\ n to look for i t .  and. \\ hen 
not tinding i t  I J L I I - ~ O S C I ~  lookcd into the SPAM folder, I 
\zould not hale been able to rcply. 

This is getting to be annoying and I do NOT nican you ... 

Mary 

Second Email: 

Paul. 

Thc reason I knew to look in thc SPAM folder in the tirst 
place is I joined an affiliate program recently and tlie 
confirmation cniail cnded up in my SPAM folder, too. 

I run a YAHOO! Ciroup. So, just to see what would 
happcn I joined niy own list undcr rl different AOL namc. 
Guess what? YEP! right into the SPAM folder ... a 
YAHOO! confirmation email. 

If they are treating Yahoo! confirmation emails as SPAM, 
what chancc docs anyone have'? 

Mary 

The email M a ~ y  got from mc was a confinnation cmail delivered h m  the most 
dcpcndablc and most anti-spam autoresponder sen ice on tlic web - :\\\,cbcr. 

So, exactly honr docs onc dcal with a system that dumps mrcn confirmation requests from 
mc?Jor providers in tlie bulk foltier? 

The temptation is to simply not dcal \ \ . ~ t h  them at all 

I n  rcsponsc to thc same email telling j~coplc about thc option to sign up for the blog 
notiiications, I got this as part of a bounce mcssagc: 



Boullce Notification: 

Sub-jcct: 1 Possible SPAM 1 [TalkHiI Nc\\.s] t lc's gone 
blog crazy! 
X-KAV-Hulk: KAV Ant iVir~~s  classifies this c-mail as 
spam (accuracy medium X-RAV-Signature: 

What's intcrcsting about this is that the bounce claimcd that n o  such user exists. 

What's cvcn more intcrcsting is that the mcssagc in question scores exactly 0 (that's zcro 
point 7cro zero) nhcn run through SpamAssassin, and the scrvcr i t  was scnt through is 
spotless. 

So, a perfectly clean cmail scnt to a legitimate subscriber got tagged as spam, and the 
bouncc lied. Claimed that the subscriber's addrcss doesn't cxist ... cvcn though an email 
scnt fi-om another account to the "non-existent" addrcss that same day WAS delivered. 

Let's hope that ISP's customers don't have to scnd or receive any business-related email. 
If it nuked that mcssagc, not much is likely to get through. 

Same message, scnt to subscribers at a provider in Israel, rcsultcd in every cmail bcing 
bounced with the message "550 - Spammcr go AWAY!" 

A 550 el-rol- is the same lie as above - claims the recipient addl-css doesn't exist. 

Or the ISP that bounced an incoming cmail, telling me I had to do a POP mail chcck o n  
thc account n.ithin 45 minutes before the deli\ cry. Pray tell, why should I need (or be be 
able) to do a POP mail chcck on an account I'm trying to DELIVER TO'? 

I'm not trying to pick up the guy's email. Just scnd him one. 

The fellow \:irho set up THAT scrvcr qualilies as Sysadmoron of the Month 

klow do you feel about spam filters that are that bad (remember the spam score this cmail 
d i h l t  get) bcing used to rcfilsc cmail you requested, \\.ithout so much as notifying you 
and giving you a chance to ha\jc something to say about \vIicthcr or not you actually 
\ \mtcd  the mail? 

I knonr ho\\ I Sccl about i t .  I 'L c informed my web hosts that any attempt to p ~ ~ t  liltcrs 
b c t ~  ccn mc and thc rest of the world u.ithout my cxpl-css prior pcmission \\.odd result in 
my t-cllc~ tng them of the burden of my patronage. 



Are Ad Blockers Theft? 

Some interesting things going on out tlicrc in  WcbWorld. 

One of tho most intcrcsting is tlic move by Norton to include ad-blocking capab~lity into 
tlicir security software. This stuff goes way past tlic usual pop-up blockers and the like. It 
actually removes anything i t  rccogni~cs as an aftiliatc link or text advcrtising. 

E l m  AdScnsc ads! (Tliosc little things to the I-~glit.) 

I t  docs this by removing source from the FITML document itself, somctimcs rendering 
the inlbrmation indcciplicrablc. 

Okay, folks. i~ndcrstand this clearly: 

Using this capability is stealing from the publisher of the web page! 

Publishers p ~ t  tlicir information out tlicrc with tlic knowledge that some pcoplc will just 
read, while otlicrs i l l  tind the recommendations or relevant ads of interest. 

They makc tlicir money on tlic advertising. Kcmoving those ads automatically (as 
opposcd to Just ignoring tlicm) is taking tlic content nrithout regard to the clearly 
understood terms of the publis11c1-. 

Thc "price" is tlic opportunity to show at lcast sonic segment of the visitors ad~rcrtising 
that may be ot'sign~ficant intcrcst and usc to tlicm. If they proi~idc good content and 
rclc\mt,  useful adtct-tising. they stand to make come profit. 

That's nrliat pays for most of the stuff you gct k)r free on the \\cb. 

K c m o ~  u that opportunity, and you're taking tlic content itliout paying \\.hat is gcncrally 
rccogni7cd as the 'Ipricu'I asked Ihr i t .  



You scc. this is really a simple issi~c: 

If you rcmovc the pub1ishc1-'s capability of making money \vhilc providing contcnt that's 
not charged for directly, they have only a few options: 

. . 
Produce the stuff at whatcvcr cost and g ~ v c  ~t away ti-cc. 
Stop producing the stufl*. 
Charge for i t  up front. 

Not many good contcnt providers arc going to go with that first option, folks. So. 

Don't bitch when all that good ficc stuff you've come to know, love and expect as your 
God-given right disappears. 

Pay to play is the up-coming way 

At lcast if this nonscnsc kccps happening. 

I can scc pcoplc u h o  don't I - i~n their own busincsscs, or folks who'vc ncvcr been involved 
In ad-supported busincsscs, missing the economics here. 

I don't quite scc how anyone doing business on the web can fail to grasp something quite 
this simple. 

I t  ain't rocket science, folks. 

Ad-supported media is thc single most democratic and fair way to distribute general 
information. Thc pcoplc \vho feel they'll bcncfit from buying buy. They pay for the 
contcnt for everyone else, and they also get the highest bcncfit from i t .  

Thus: Ad blockers arc not only theft, they're stooopid. 

But then, short-tcrm thinking usi~ally is. 



It's intcrcsting to nic tliat blocking ol'pi~~-cl! test bascd ads sliould bc included in a 
"security" suite. 

\Lrit1i pop-up b1ockc1-s and sti~l'f'tliat's stoppins otlicr 1i)rms of scripting. thcrc's at least the 
a~-gumcnt. L I S L I ~ I I > .  specioi~s. that the intent is to prevent ninliciuus ac t i~~ i ty  by c\,il third 
parties. 

Norton has abandoned c\ en that s h a l l o ~ ~ ~  pretcnsc. As ha\ e their users. 

Plain, pure, "I get \vliatc\rcr I want. and screw you if you think you liavc the right to makc 
any money at all for pro~riding the content tliat I ~vant!" 

There arc undoubtcdly pcoplc reading this ~vlio'vc never considered the isbuc from this 
standpoint. If that's ~ O L I ,  think about it .  Makc your own decision, but realize the 
consequences ci thcr way. 

If you decide tliat ad-blockers arc acceptable, do Inc a favor: 
Stop all your own advertising of any kind. Scc how long you stay ill  business. 

011 yea11 ... And get uscd to ha\-ing skinny kids. 

1'013-111, blockers arc just as bad. 

Yes, somc pcoplc abuse pop-ups. \ ihcn you run  into one of those sites, just don't buy and 
don't go back. Vote \\,it11 your 1L.ct. 

They'll get the mcssagc 

Stealing the content is NOT tlic ntay to go 

No matter what the rationaliation. 

A note to content 131-o\~idcrs: Slio\v somc class. pcoplc. Pop-ups can be used \\ itlioi~t 
aggravating your \{isitors. it' they're donc right. And ~f tlicy'rc donc right, tlicy'rc donc 
lightly. 

Banging your \isitors 01 cr thc Iicad is NOT li-icndly bclia\,ior 

The Iiopi indialis uscd to call tlic in\ ading Na\,r~jo "Tasa\ uli." I t  trnnslatcs loosclq. to 



And changing somconc's start pagc on tlicm is E\~il. 

So. what arc your opinions on this subjcct'! 

That's \\.hat the commcnt button is for, folks. ;) 

Pa111 

Postcd by: Paul Ll)cr\ on Mar 04, 04 2:52  am l'rolilc 

[39] coni~i icn~\  (262 vicn s) I [O] Trackbacl\\ [O] I'~n,qllbacl\\ 

Wed Feb 11,2004 

Press Coverage 

[I 1 1  c.o~limcntb (437 \. icws) I [O] Tracltbacks [0] Pincbacks 

Microsoft blocks email from competitor. 
Dirty trick, or simple ineptitude? 

(;ot a n  MSN or llotmail accoi~nt'? ltonr do you feel about buying somctliing and being 
kcpt from getting access to it by Microsoft? 



No. this is not a Joke 

Disclosure: Ych. I am a S~tcScll aifiliatc. I io\\ci cr: None of the links to 
any SiteSell product in this article are affiliate links. 

Hcrc's the scoop, in  short form: 

SitcScll has a pretty ponrcrf~l prodi~ct called Sitcl3uildlt. Thcy recently learned that the 
cn~ails  sent to their SBI customers at MSN and Hotmail wcrc not getting through. 

The email in question is the onc with details on how to log in to the custo~~icr 's  new SBI 
account, and what thcy nccd to do to get startcd on the right foot. 

No. SitcScll Lvas not bcing accused ot'spamming. (And the rest ot'thcir emails Lvcrc 
getting through. ) 

Aftcr a lot of chccking by and communication with MSN and 1 lotmail, it was dctcrmincd 
that the cmails were gctting caught in Microsoft's "spam filtering" systcn~. 

They only said that after the folk$ at SitcScll called them to lind out what was happening. 
The "suspect" cmails were not hcing bounced, nor could thcy get thl-ough in any way to 
the customcrs, cvcn if' the custon~cr had whitclistcd SiteScll's adclrcsscs. 

SitcScll found out when t h c ~ r  cubtomcrs with Hotmail and MSN addresses startcd calling 
and asking "What happened to the instruction cmail for my SRI account?" 

Thcy just ... pot! f ' . . .  disappeared. 

Well. Ain't that lovcly'! 

Aftcr chccking into the situation and dctcrinining the cause, Microsoft replied with this: 

Jlicrosoft's Response: 

F ~ ~ ) ~ :  J++W itr microsofi.com 



Sul7-jcct: RI:: 01-dcr Kcccipts not being clcli~ crcd 
Datc: FC~I-LI:II-J 4. 2004 415 I :00 I'hl kST 
To: SitcScll.com 

Thank you for contacting MSN Hotmail. With the help of 
thc dctailcd troubleshooting information you have pro1 idcd, 
wc have dctcrmincd that the mcssagc in qucstion has bccn 
blockcd by an MSN Hotmail filtcr dcploycd to stop 
unsolicitcd c-mail. 

Likc many othcr c-mail scrvicc providcrs, MSN Hotmail 
uses filtcring methods to stop unsolicitcd c-mail. Consumcrs 
have told us that stopping unsolicitcd c-mail is a top priority 
and bccausc our #I  goal is plcasing our customers, wc arc 
employing technology that hclps protcct them from 
unsolicitcd c-mail 

Whilc wc undcrstand that it is important to you that you bc 
ablc to scnd c-mall to users of thc Hotmail scrvicc, 
Microsoft docs not havc an obligation to dclivcr any 
particular c-mail mcssagc. 

Bondcd Scndcr Program 

Microsoft is currcntly evaluating thc Bondcd Scndcr 
Program (l~ttp://www.bondcdscndcr.com), w l ~ i c l ~  is 
administcrcd by an indcpcndent third party and providcs a 
mccl~anism for scndcrs of lcgitimatc c-mail to bcttcr 
idcntily thcmsclvcs. During this evaluation. Microsoft is 
using thc output from thc Bondcd Scndcr Program to help 
dctcrminc which c-mail should bc dclivcrcd, and it is 
cxpcctcd that most c-mail scndcrs that arc ccrtificd by thc 
Bondcd Scndcr Program will scc thcir c-mail dclivcrcd to 
MSN [Iotmail uscrs without issuc. 

HOLVCL cr, an c-mail sender's participation in thc Bondcd 
Scndcr Program docs not guarantcc that c-mail from that 
scndcr n i l l  be d c l i ~  crcd to MSN llotmail uscrs; c-mail from 
such scndcrs may still be filtcrcd or othcrwisc blockcd at 
Microsoft's solc discretion. Microsoft docs not: ( i )  opcratc 
the Bondcd Scndcr Program. ( i i )  dctcrminc nhich c-mail 



'rralll. 01- scndcrs bccu~nc. ccrtilicd i n  tlic l3ondctl Scndcl- Pro, 
( i i i )  ol't;.~. an!! si~ppor( at all related to tlic Bonded Scndcr 
Program. h~licro.;c>li nu!, clisco~itinuc use of tlic Bondcd 
Scndcr I'rogram at an!, tinx. \ \ . i t l l ~ i ~ t  notice to LlSN 
Hotmail ilscrs or c-niail scndcrs. Microsoti rcscr\.cs the 
right to not dcli\.cr a n y  c-mail mcssagc sent to any  MSN 
1 lotmail 11x1. f i>r  an! I - C ~ S O I I .  

More 111fo1-mat ion 

For morc information regal-ding Microsoft's Anti-Spam 
Policy, including technical standards and rcquircd 
doculllentation, scc: 

For morc information rcgal-ding the Terms of Use for 
M~crosoft's hlSN Hotmail scl-vice scc: 
I1ttp: pri\ ac\ .lll~1l.col~l toll- 

If you buy into the Bondcd Scndcr 131-ogram. you have a bcttcr C I I ~ I I C C  of' your cmail 
gctting delivcrcd to your paying cu~tomcrs.  Maybc. Bilt wc can rcfusc it if wc want 
anyway. 

Nassssty attitude. And with thc appearance of just the kind of arm-twisting for nhicl1 
Microsoft is so often called on thc carpet. 

Thc Bondcd Scndcr program is run by some folks with intcrcsting backgrounds, by the 
way. Jack Smith (a co-founder and former C'TO of Hotmail) and Scott Wciss (an early 
player in I Iotmail, \\jllo used to be in B i~Dc\ l  at Microsoft). 

C'oincidcncc'.' Probably. 

I Icrc's another coincidcncc. Jlicrosoft runs a site called Bcentral. A direct competitor 
of Sitesell's SiteBuildlt. 



Pcrliaps tlic tlit'l~rcncc in attitude bct\\,ccn SitcScll a n d  hlicrosoft explains tllis trc~lcl'.' 

Or mq.bc the trend explains tlic diffl-I-cncc in nttiti~dc'.' 

Nanh. I really don't bclic\,c that. 

E3i1t tlic conclusion is tcnipting, isn't it'? 

Conspil-acy tlicorics aside, I suspect this is a case of simple corporate apathy and 
~ncompctcncc. 

I understand tlic importance to any company of blocking s p a n  Filtering systems arc a 
necessary evil when dealing with mailservers with any serious number of acoiunts on 
them. 

Hotmail, with its lii~ndrccls of millions of ilscrs, is one of the largest cmail providers in the 
\vorld. They need to have "locks on the doors," so to speak. 

But what good is a lock if' you can't open it to let the good guys in? 

If they can't open it ,  tliat's incompctcncc. Wliitclisting capabilities arc the first and most 
obvious safeguards against false positivcs in any content-based filtering system. Any 
competent mailscrwx- administrator knows tliis. 

Iftlicy can do it and simply don't want to bother, after asking SiteScll to spend hours of 
time providing what even they refer to as "detailed troi~blcsho~ting information," tliat's 
plain apathy. 

Bear in mind licrc, tliis isn't cmail of any sort of questionable nature. It's the instructions 
for a product that MSN and I lotmail custonicrs paid a fair bit of moncy to access. And 
Micl-osoft knows i t .  

They're just doing nothing about i t .  

Except plugging Ironport's Bonded Sender program as a "maybe i t  might possibly do you 
some good, even though \vc know you're definitely not doing anything bad" solution. 

As I see i t ,  by taking tliis stance, Microsoft is acti\.cly and kno\vingly abusing their 
customers. 



If you'rc using Hotiiiail. d ~ ~ ~ i i p  tlicni. Get a L'alioo account if' you need a \\.cLmiail 
account. (Yahoo d~111ips less solicitc~1 bulk cmail than 1 lotmail anj.n.ay. at this 
point.) 
If you'rc using MSN. consider s\i.itcl~ing to a pro\.idcr that's not kiio\cingly 
blocking email that you paid for. 
Contact MSN and/!or Hotmail and tell them why you'rc leaving. E\.cn if you'rc 
staying, let tlicm knoiv lionr you kc1 about thcin playing fast and loose with your 
business. 
If you'rc an cmail publislic~~, think about how tliis may bc afkcting you. If they're 
blocking this kind of cmail, ivliat makes you think they won't block yours, for 
similar reasons. (Read: None at all.) 

You can contact MSN's customer scl-vicc department at (800)386-5550. 

You can also cliccl\ 1ici.c 1i)r iiir,i-c \\ ;I\ to contact tlicni. 

If Microsoft cares at all about tlicir public image, you'd think thcy'd takc seriously even 
tlic appearance of blocking tlicir competitor's legitimate cmails. 

If you've been ignoring the pi-oblcni of filtering, thinking that i t  doesn't really affect you, 
think hard about tliis example. 

You don't have to be the sender to gct slammcd by it .  

The number of instances I hear about of pcoplc losing cmails from custo~iicrs and 
business associates because of contcnt ill tcrs incrcascs every ~ ~ e k .  

Either you figlit back, or you takc whatever happens, usually dictated by the poorly 
informed assumptions of thc programmers of contcnt tiltcring systems. 

Ken Evoy, the I'rcsidcnt ot'SitcScll.com, has ofkrcd the use ol'tlic '"I hank ~ C ) I I ' '  I>ii<c hc'\ 
put to~c thc r  for customers or SHI 11 Iio h a ~ e  blSNIHotmail ;~ddrcsscs. 

That's an cxccllcnt example of lighting back in a constructi\~e way 

Ho\\. can you figlit back'? 



I'cll your ti-iends and business associates about this siti~aticm. 

,4nd kccp your eyes open. 

Don't Ict situations like this control your ability to communicate with your customers. 

C'omments. as always, are wclcomc. 

Resources: 

MSN's customer service department: (800)386-5550 
Other hlSNII Iotmail contact info 
S~ tcHu~ld l t  

Posted by: Paul hI\.cr\ on Fcb 1 1, 04 1 :56 am I I'rofilc 

[3X] c o ~ i i ~ i i c n t ~  (395 views) 1 [0] 'Trackhack\ [O] P~nrrbacks 

Mon Feb 09,2004 

e-Postage AGAIN?! 

Do thcsc guys ever do any research bcforc dredging up ideas that wcrc demonstrated to 
be stupid years ago'? 

Oh, wait ... Hill (intcs .;aid ~ t ,  so it must bc smart, right'! 

Especially since lie said it to a bunch of rich guys at a rich g i ~ y  cvcnt. In Switzerland, no 
Icss! I t  MUST be smart! 

Nopc. Gates, like any other f i ~ i ~ o i ~ s  person, says nearly as many stupid things as the rest 
of us. kIis arc Just more dangerous, bccausc pcoplc don't laugh at him and makc fimny 
faces bchind his back. 

They prctcnd the stupid things aren't stupid. 

E\ en thc rich dudcs in S\\ itzcrland \\.ouldnlt make limny t'accs behind his back. (At least 



Considcr this quote from tlie NY Tlmcs articlc: "'The timdamcntal problem \vith spam is 
there is not enough friction in sending c-mail,' said Brad Garlinghousc. \rraIioo's manager 
for communications prod~~cts ."  

Yahoo is "quietly evaluating" an e-postage plan. 

Great. Yahoo, Microsoft and I lotmail, all on tlie same page. 

Thaaaaat's encouraging 

Like a doctor asking for your- next of kin after an examination 

Most of the proposals intended to cl~minatc spam have thc "minor" problem ofalso doing 
serious harm to bulk cmail people ha\.c asked fot- and, qi~itc often, I : I pcrsonal cmail. 

They ha\ cn't yet reached the point oft-cally screwing m it11 email as cmail. 

This one would. 

Jolm Lcv~nc, the self-dcsct rbcd "PI lniary pcrpctr-ator" of "Tlic lntcrncl for- Dirmrnrc~." has 
some thoughts on thrs that anyonc conccmcd about the rssuc should read atlci cor~s~clcr 
carcfirllv. 

John covers the tlaws in the c-Postage approach with his usual thoroi~ghncss and 
thoughtti~l reasoning. 

Seriously. If you're cvcn remotely concerned about this proposal, as you s h o ~ ~ l d  be, TC;IC1 
i t .  - 

It's an  eye-opener 

 no\\^. let's look at i t  from thc pcrspccti\.c ot'\\+y anyone in the cmail publishing bucincss 



C'l~rrcntl\r. scncicrs ol'lcgitin~atc cmail pay fbr  the acccss 11ccdcd to send tlicir silb~cribcrs 
tlic ~iiail thc>,'i-c rccl~~cstcd. The subscribers pa\, t'or the s e n  ices of tlicir ISI'. including tlic 
abi l i t~.  to rcccii.c said rcqucstcd cmail. 

Thct-c tb  no inccntii c at the moment for somconc to sign up for a lot of tli~ngs the> don't 
1-cac1. HOII.C\ cr. if thcy'~-c go11ig to bc paid for CI cry piccc 01-cma~l tlicy get. thcy arc 
much more likcly to start. 

Thcy arc also much less likely to unsubscribe fi-om things that no longer interest thcm. 
Why not just filter thcm out or dclctc thcm as thcy'rc downloaded and kccp collccting 
those pennies? 

Il'thcy Iiavc to click on somctliing to collcct tlic "spam bounty," you may be certain that 
somconc \\,auld create software to do the "clicking" for them shortly aAcr such a plan was 
instituted. 

If you don't bclicvc this is likcly, just look at the softwarc 
that exists right now to constantly and automatically 
reload pasts in the v a ~ o u s  start-page trat'fic systems. (This 
i.s L'/c'LII./\. I I I IC '~ / I IC 'L I / ,  h l l f  f / l o t  L / ~ L / I I ' ~  . s t o p  the ]?I-CIC'~IC'C).) 

I l o n ~  long do you think it would take for auto-subscribe and auto-contil-ni ~ol'twat-c to bc 
created'? Or for pcoplc to figurc out that thcy can use those tools to subscribe to the same 
things at multiple addrcsscs'? 

Yes, some pcoplc will unthinkingly destroy wholc systems if thcy can steal a fcw pennies 
in the process. 

And t i ~ c  cmail discussion lists'? Fuggcdaboudit. Thcy would simply END 

Frcc subscr~ptions to the more uscful ncnslcttcrs ivould also cnd, as pay-to-play became 
a s u n  ~ v a l  ncccss~ty. Tlic less useful ones would c\.cntually (sooner, ratlicr than later) go 
a\\ ay. 

A11 the bcnctit that so many pcoplc cicri\,c 1.1-om all the fi-cc information out thcrc nould 



Tliis systcm has good and had ;l.';pccts to it. dcpcndi~ig on >.OLII-  biisincss model and the 
quality of'co~itcnt you pro\.idc. 

I t  n.ould most detin~tely ralsc the cost of cntry. 

One almost univcrsal l~~ nc2at i~  c aspect: Hobbyist lists, rim by pcoplc ~ \ ~ l i o  are simply 
passionate about tlicir ~ntcrcsts. \\ ould be gonc from cmail. 

That would kind of suck, liih'l 

I don't believe for an instant that Microsoft is interested i n  this because of sonic altruistic 
desire to rid tlic world of spam. Not tlicir stylo. 

Not their stylc at i l l1  

If tlicy'rc involved, i t ' l l  be fbr one reason only: Profit. 

Profits from selling tlicir (almost certainly broken) implcnicntations. And/or a belief tliat 
i t  will help them expand their monopoly. 

Or maybe they hope to get a cut of every "stamp" that's sold and passed tliroi~gli tlicir 
systems. 

I don't have a problem witli profit, Iioncstly earned. I rat1ic1- likc it ,  actually. That slioi~ld 
be pretty clear from the titlo oftliis blog, if nothing clsc. 

I have a serious PI-oblc~ii with anyone breaking the entire cniail system beyond repair to 
attempt to wrest or extend monopoly control on sonictliing that's become this integral a 
part of modern society. 

And I havc a real problem witli i t  when tliat same soincone regularly breaks protocols in 
order to push pcoplc toward using tlicir borkcd standards. 

c-Postage is a bad idea i~ndcr any circi~mstanccs. The cost of metering, keeping records 
and moiring the money \\ ould far exceed tlic cost of pro~~iding the existing scrvicc. 

According to hlr. I_;\ inc's gstitliatcs. (conscrvativc indeed). creating the necessary 
infrastn~cturc and systcms could cost hundreds of billions ofdollars. Maintaining i t  
\vould cost ungi~cssrtblc billions morc annually. 



tjtiiail as :I ~iicdiuiii of commi~nication \\.auld break doi1.n i~ndcr the \\,eight of thc  
"solution" long before it got tliat far. 

Isn't that a cliccry thought'? 

So, \i.liy \vould Gates, or any other clearly intclligclit person, suggest it? 

That comcs from a couple of prnblcms ofpcrspcct i~~c.  The biggest is the belief, common 
among pcoplc whose business cspcricncc is founded on primarily offline assumptions, 
that the Internet operates imdcr the same economic models and behaviors as traditional 
business. 

The second is tlic assumption tliat the Intel-net is Just aiiotlicr tncdium, likc any other. 

Wrong, bitbclali. 

Bad wrong. 

No cookie for Mr. Gates 

Ncwsflasli, boys: Dcspitc what you would likc to believe, the lnternet is furldarnentally 
different. I t  is a n.liolc new animal. 

The lnternet is a social mechanism. It is not a medium at all. 

cBay "gets it." They ilndcrstood, carly on. that the 'Net brings us closer to the days n%cn 
merchants hawked their wares in the bazaar, shouting out to passersby who were thcrc to 
shop. 

Pcoplc can get free advicc, paid advicc, cspcrt advicc or lame advicc. 

They can chat with Grandma, collect I-ccipcs. buy st~11.1.. orJust be cntcrtaincd ... one at a 
time or all at once. 

The indi\ridual controls (or should contl-01) c\.e~-y 

And thcy can boot you out oftlicir reality at any 1 

interaction. 

imc thcy choose. 



Thc ul timatc frectlom o t' association. 

That lact I S  \i hat ~ x c s  thc I t \  Ing I~ell out of t11c DhlA. It's \\ hy they \i ant lau that 
protect opt-out cmail (spam), and  n 11) the!, \\anted to sct thmgs up so that they could pay 
lSPs to dclilcr U R L  (spam) to thctr customers. Hut only tf the ISPs got rid of the "bad 
s pam" first. (,\1~~~117111g ,1'0t f1-0117 the11- memhe1:~ ) 

The Internet scarcs the post office and the pl~onc companics and cLrcry govcrnmcnt that 
thinks it's losing tax rcvcnuc to online activity. 

I t  scarcs the traditional music industry and clrcry othcr dinosaur that lives by paying slim 
pcrccntagcs to creators based on the dinosaur's control of distribution channels. 

I t  really scarcs companies that sell commoditizablc goods, likc software, to gcncral 
markets. 

That includes Microsoft. 

Think about it ... If you could get software that had the capabilities you wanted from thc 
hlicrosoft Ofticc Siiitc and more. for ficc, would you spend hiindrcds of dollars for M S  
Oft'ice'l 

You can get that sofiwarc. I lc.1-e. 

M $  doesn't get i t ,  and tlicy m w ' t  get i t .  

Microsoft has a computcr cultiirc, so people assume they "get the net." They don't. 
Microsoft has a corporate C L I I ~ L I I - ~  tllaf's genuinely corporate. It's not a net.culturc by any 
stretch of thc imagination. 

That's not all a bad thing, of course. It's why their business prodi~ctivity softwarc, likc 
Office, is so good. 

It's also u,hy their nct.softnarc is so ... lacking. 

I heard that. 



1 lo\\. is i t  then that hlicrosoft had to shut do\\.n tlicir connections to thc nct\\.ork \\.lien 
Melissa hit them because so many people inside the company had a l l o n d  their 
machines to be infcctcct \\,it11 the \.i~-us'? 

I lo\\ is it that they can cvcn cons~dcr- it possible to oppose the concept of opcn source 
soft\varc, mhcn it's an inevitable outcome of one aspect of thc  Internet culti~rc'? 

How is it that they can endorse e-Postage when it was discredited as a viable option 
years ago? 

Thc market for Clue is growing, and Microsoft could nrcll be a mqor  consumer of the 
product. 

Is that nrho you want to ha\ c control of your elnail? 

C'ommcnts, as always, arc wclcomc 

Posted by: l':ti11 Ll)  e l \  on Fcb 09, 04 ) 1 :20 a m  l'~.o!ilc 

Thu Jan 29,2004 

Another Blog You MUST Read 

1 ' ~ e  bccn looking at a lot of blogs lately and, frankly. most of them arclust so much foofti 
BS. 

Sort of like pocket poodlcs. Technically dogs, but ~vould you ~vant  one to kccp the 
burglars away'? 

Not this O I I C  

1 t'you'l-c scrioirs about getting straight-fi-om-the-hip sti~t't' ti-om the brightest guy in the 
busincss (and yes, I do kno\\. cnough of them to say that), check out John l<~esL"s 1 3 1 0 ~  at 
l~ l~ t~~kc t in l rScc~~c ' t s . cc~m.  





Stupid Email  # I  

Mr. Myel-s: 

I ' L  c re\ Icn cd the information you'\ c PI-01 idcd and I do not 
b c l i c ~ c  ~t is \vhat I rcqucstcd or paid fo1-. TI~crcforc, I am 
rcqucsting an immcdiatc rcfund. Your early attention to 
this rcqucst is appreciated. 

Thank you, 
Millicent K. Grccn 

What's so unusual about that, you ask'? 

Ms GI-ccn (lirrn~c C ~ ~ I C I I I ~ C ~ ~ / ,  o j  c o ~ 1 1 : w )  appears In none of my customer lists. The 
~nformation she claimed to have found lacking was a tutorial I put together on 11on to 
C I - C ; I ~ C  \ 0111. 011 n y~~oc luc t~  and $tart an online bu\lncs\. 

It's free. 

Any \~.ondcr that she couldn't kigurc out how to put it to use'? 

This one nlas truly stunning. Again, the name has been changed. This time, to avoid 
giving them any frcc publicity 

Stupid Eniail #2 

Subjcct: With Respect 

Dcar Mr. Mcycrs, 

Wc arc HorscHockcy. 

CVc arc great admirers of yours. 

In a fc\\ \vccks \\.c arc going to release somc ncnr 
technology that, we feel, will ha\.c a radical influcncc on 



We plan to ha\c a public un\eiling in a f ' c ~ ~ ,  \vccks. Wc'd 
be dcligl~tcd if you wcrc a part of i t .  

To give you a hint, it's sort of likc a ncw protocol. As 
you'll see, i t  will change net bchaviour (or so we predict). 

We know it's unusi~al to ask you to participate in this uhcn 
you don't knmv \\.hat the product is or who we are (our 
identities arc secret, sort of likc SPEWS, and will aluays 
remain so) but n c  assure you this will a very significant 
event. 

Wc'd ask that you announce tllc launch ctcnt to your list 
(there will be a fen sites on which the event will occur) 
and in exchange, \\clll g i \ r  you a signnificant amount of' 
publicity and ti-cc ad\  urtising in cxchangc. 

Again, since you don't knon~ what i t  is, perhaps you could 
use that as your angle In the article you write. Thcn 
afterwards you could \\rite an  analysis of the product and 
the launch. 

This is nothing that anyone could possibly find ofknsivc 
in any way. It's very nature ib  so generic that i t  could not 
possibly offend. 

Wc'd ask you to ha\ c your sitbscl-ibcrs visit your site about 
one hour before the e ~ m t  in order to integrate \\ ith the 
new technology. Thcn they will cxpcricnce an c\cnt that 
should Icavc c\!cryonc stunned. 

This is s o n ~ t h i n g  so simple that i t  sccms almost ob~.ious 
People n i l 1  be asking it  hasn't been done bcfol-c. Wc 
ha\c 3 patents pending on the tcclmology as of today. 

Please let us kno\\, if yo11 find this interesting in any n.ny 



Again. thcrc \\ i l l  be trcmcndous rcclprocal publicit) f b ~  
thosc \\ 110 arc chosen to participate in the launch. 

. . . . . . . . . . . . . . . . . . . . .  

We arc liorscklockcy. 

Onc rcally curious thing about thc cmail. 

Scc thosc two dashcs bcfol-c thc long linc of dashcs scparatcd by spaccs'? In tlic original 
cmail, tlicrc's a spacc aftcr thosc two. That's not an crror or coincidcncc. 

That's a n  OLD tcchnicluc. That spccific separator is intcndcd to makc surc that various 
systems (likc listscrvcrs, among other things) ignores tlic cxistcncc of thc  s igna t~~rc  filc 
follo\\.ing i t .  

It's a courtcsy protocol that you almost ncvcr scc any morc. Only thc wcll-infornicd and 
the old school tend to L I S ~  i t  any niorc, or cvcn know what it's about. 

Yeah, I'm old school. ;) 

No\$. this could bc Icgit, but i t  would surprisc thc licll out of mc. 

Mlnd you, thcy probably did send this to pcoplc thcy chosc specifically 

If they'd -just scraped names, thcy'd have spcllcd mine right. 

I Io\vc\.cr, anyonc who rcally knows mc at all would know: 

I don't do business u,ith anonymous pcoplc. Evcr. 
I don't do blind deals. 
I would ncvcr rccommcnd a blind deal to my subscribers 
1 u,ouldn't cvcn consider thc tliought of possibly contcmplating maybe someday 
asking pcoplc to dobvnload and install softnarc thcy didn't kno~v  the dctails or 
pu1-posc of. 
The minutc somconc tells me thcy'rc going to rcvolutionizc thc Intcrnct. 1 ~valk  
the other Lvay. 



Or, for  that matter. sending this email'? 

This is TOO funny. 

I can just imagine the kind of frcc publicity I'd get, too ... 

"Newsletter Publisher, Too Stupid Too Breathe, 
Recommends Blind Scam T o  Trusting Subscribers!" 

Authorities Ilavc Kcvokcd His Internet Liccnsc and Email Permit 

Then a long and painful story about the damage donc to thosc folks \vho listcncd and 
tried i t  out. 

Ummm ... 

Nope. Think 1'11 pass on this one. t a n k e \ v c \ ~ c r r y ~ ~ ~ i ~ t c l ~ .  

What the hell wcrc they thinking'.' Anyway? 

Paul 
Posted by: I':~ul c b  on I a n  27, 04 ( 1 1 :2  1 pi11 ) I'lufilc 

Aaargh ... Novarg! 
And Other Email Annoyances 

11' I could get my hands on the pcoplc \\.ho \\,rite thcsc bulk-mailing \ri~-uscs, I suspcct I'd 
cnd up in jail. But 110 jury in  the \\.orlci \i.ould convict me. 

Tllcl-c's yet another one on the loose. Thih one is called No\.arg and. if it's early spread is 



an!. inclication. it's going to hc nnst!.. I'\.e gottcn h i t  \\.it11 a11iiost 5 0  copics SO far t0~1;1!,. 

(Update: After checking the mailboxes for the automated addresses, it's actually 
eyer 600.) 

lust \\hat \ \~e  needed. I'm still getting copies of Snou. U'liitc and Nimda.. 

If you start getting \ imsed cmails, do NOT get mad and cmnil the address in the From: 
ticld. It's almost certainly spoofed by the virus. Leo Notenboom, of A&-Lcc).com has 
postcd an c\tplanation of'lio\\ this ~ ~ o r l i s .  

Tlicsc days you nccd to be pretty carefitl about any assuniptions about strange cmails. For 
example, I've been getting bounces for wecks of various "body part cnlianccmcnt" spams, 
and originally assumed it  was a prank. Somc spammer including my address in a list of 
anti-spam typcs that he was inserting in the From: ficld of outboiriid spam. The confitsing 
thing was the very low lcvcls of bounccs. maybc 100 a day or so. 

Looks like a spamming virus, at this point 

Y call. Vil-uses that send spam from your machinc 

Ain't that Just ducky'.' 

I've also been seeing an ~tnusually large amount ot'email being lost in transit. I'd have 
figured i t  uras bad spam filtering, if I used any. Rut I don't. 

In the lirst t'our or fivc years I was online, I don't recall cvcr licai-ing about an enlail really 
gctting lost in transit. Now i t  happens to me several times a week. 

If you send someone an email and don't get a response - don't nssumc tlicy'rc ignoring 
you. It's very possible that the elnail was never delivered. 

Yet another reason you should get used to picking up the phone for important 
commi11lication5. 



No. i t  u x n ' t  a ~ i r u s .  i lc  clainicd 11c had tried tllrcc ti~iicb to ims i~bs~r i lx  fi.0111 my 
ncnslcttcr and kept getting i t .  

I cmailed him and told him I had i111silbs~'ribcd 111111, and asked \\,hat addrcss hc'd scnt the 
rcqucst to. He rcplicci that hc'd scnt i t  to thc From address in the nc\vslcttcr thc first thrcc 
tlnics. 

Ooops. 

Sorry, folks, but thcrc is so much spam with blank subjcct lines that I simply dcletc any  
email with no subjcct (or " [ I I "  as the subjcct) that goes to any addrcss that a himan 
sliould bc reading. 

11c was sure I m a s  ignoring his requests. Sure enough that 11c thrcatcncd to report mc for 
spamming. 

Kcminds me oi'tlic woman who spcnr tlircc days arguing with my m,?jordomo.. 

Another short updatc.. 

I use ma~jo~-domo for somo small lists, and I just found several hundred cmails that 
resulted from a loop crcatcd by somc t ~ c ~ t  subscr~bing to one of those lists at an adcircss 
with an autorcsponder on i t .  

I'll bet his mailbox got fillcd to tho point that it's bouncing I-cal cmail. Majordomo's error 
message is sonic 9 kilobytes long. Scrvcs liim right. 

Want to bet hc accuscs mc of spamming liim'! 

Resources: 



Sun Jan 25,2004 

Controlling the Future 

An acquaintance ol'minc. n.ho has bccn in the computing field much longer than most of 
us, sent me this in response to the post on commoditization ... 

Ruminations from an earlier era: 

Once upon a time (years removed to protect thc innocent) I was VP for Product 
Dc\lclopmcnt and Support at a software company. Wc charged anywhere from $XX,000 
to $XXX,000 for applications systems that ran on proprietary hardware platforms, such 
as Pr l me and Datapoint, and did things like financials, inventory and salcs order 
automation. We bought a couple of IBM and Compaq dcsktop systcn~s to look at the 
clcgrcctto \\hich wc might be able to migrate our products to thc 8086, PC-DOS platform. 

I took one of these machines home, installed various dcvclopmcnt tools and started 
hacking about producing various nicky-nacky tools and utilities. I became more and more 
con\ inccd that this platform \vould proliferate and, in doing so, would irrcvcrs~bly change 
the e c ~ n o ~ n i c  waters in which we smaln. 1 proposed that we seriously consider the notion 
that might package the suite of utilities I had bccn dcvcloping and offer them for the 
I-idiculously Ion sum ot', say, tifty bucks. The idea I had was that we would quickly 
recoup our cost ol'crcation in the shccr volumc of salcs. 

This was not a n.clcomc suggestion. In the ensuing unplcasantncss I ultimately wound up 
~.cturning the equipment to the Company and mo\ ing on to other th ing .  Itad we 
implcmcntcd my suggestion, we would have beat Pctcr Norton to market by almost nine 
months, with a better product. 

Tlicrc arc a number of lessons hcl-c. The first being, of course. that ~ t ' s  not alnays safe to 
be smal-tcr than your boss(cs). 

Had they listened, and considcrcd the (to my acquaintance) ob\ ious coming changes, 
thc>.'d ha\,c bccn positioned to bc one of the Big Players in  thc dcsktop PC industry. 



But the! d~cln't. 

Mind you, at thc t i~nc,  beating Norton might lia\,c bccn a dit'lizult task lhr any markctin? 
dcpartmcnt. "First m o \ d '  status mcmt something back thcn. 

It's much lcss significant thcsc days. Don't losc sight of that. 

The most important lesson is much simpler: If you accurately rccognisc the prcscnt. you 
can control thc f i ~ t ~ ~ r c .  

What's liappcning in your markct, right non., that your competition is missing? What 
changes arc corning that thcy'rc not aware of or acting on'? 

That simple awal-cncss is your most powcrfi~l opportunity. 
Posted by: Paul blj crh on Jan 2 5 ,  04 1 X:50 pm I I'rofilc 
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