TO: Federal Trade Commission
FROM: Margo G. Wootan, D.Sc., Nutrition Policy Director, Ameena Batada, Dr.P.H.,
Nutrition Policy Fellow, Center for Science in the Public Interest

RE: Food Marketing to Children and Adolescents Report to Congress —
Comment, Project No. P064505
DATE: April 3, 2006

The Center for Science in the Public Interest (CSPI) is pleased that the FTC is undertaking this
important study on food and beverage marketing to children and adolescents. The study
questions outlined in the notice requesting information and comment look excellent. We have a
few suggestions to make the results more useful to decision makers and public health and child
health professionals. In addition, we suggest several data sources for the study.

Suggested Revisions to Study Questions

First, and most importantly, we suggest that you include in your study the collection of
information on the nutritional quality of products marketed to children. Beginning with
question la, in which you request of companies the categories or subcategories used to describe
the types of products they market to children and adolescents, we suggest that you ask for more
detailed product information. The FTC should request that companies provide either:

1. specific brand names of products they market to children so that the FTC can determine
the nutritional quality of the marketed products; and/or

2. nutrition information on the products marketed to children. Some examples of ways
to ask for information on the nutritional quality of products include:

a) to which Food Pyramid food group the product belongs and if the product meets
the Food and Drug Administration’s definition of “healthy” and is moderate in
sugars (35% by weight);” or

b) which products are of poor nutritional quality according to specified criteria, such
as those in CSPI’s Guidelines for Responsible Food Marketing to Children
(www.cspinet.org/marketingguidelines.pdf).

The FTC study should investigate the nutritional quality of products covered under each of
its questions, including types of media (question 2b), techniques (question 3b) and internet
marketing (question 4). It is essential to know the nutritional quality of the product mix
marketed to children.

! Foods that qualify for a "healthy" claim must be low in fat and saturated fat, have less than 480 mg of sodium per
serving, and contain at least 10% of the Daily Value for vitamin A, vitamin C, calcium, iron, protein, or fiber
(except for in many fruits and vegetables) (see http://www.cfsan.fda.gov/~dms/flg-6-2.html#healthy).

2 The U.S. Department of Agriculture’s Healthier US School Challenge recommendation for school foods sold
outside of meals is that products contain no more than 35% of their weight from sugars
(http://teamnutrition.usda.gov/HealthierUS/index.html).




Second, we recommend a more thorough evaluation of web-based marketing. Within question 4,
we suggest that you again ask companies to specify which food and beverages they market, as
well as ask them to provide the number of unique hits and visits to the sites, and the range
and average length of time per visit.

Suggested Resources for the Study

Below is a list of documents that may assist you in preparing the report:

o Pestering Parents, a CSPI report on food marketing to children, is available at:
http://cspinet.org/new/pdf/pages_from_pestering_parents_final_pt_1.pdf,

http://cspinet.org/new/pdf/pages _from_pestering_parents_final pt_2.pdf, and
http://cspinet.org/new/pdf/pages_from_pestering parents_final pt 3.pdf.

e The following reports on foods sold in schools, an important way that food is marketed to
children:

o Dispensing Junk reports findings from a national study on the content of middle and
high school vending machines and is available at:
http://www.cspinet.org/dispensing_junk.pdf.

o The Community Health Partnership Beverage Contract Study reports on the extent
and nature of school vending contracts in Oregon and is available at:
http://www.communityhealthpartnership.org/publications/reports/reports. html.

o The Robert Wood Johnson Foundation’s State Actions to Promote Nutrition, Increase
Physical Activity and Prevent Obesity: A Legislative Overview outlines new state
policies regarding nutrition in schools, including food sales, in the section on School
Nutrition (beginning on page 17). The report is available at:
http://www.rwif.org/files/research/July%202005%20-%20Report.pdf.

e The Food and Beverage Marketing on California High School Campuses Survey describes
food marketing in schools and is available at:
hitp.//www.phi.org/news LEAN/marketing_report.pdf.

e (CSPI analysis of food marketing practices and the nutritional quality of foods marketed to
children by the Kellogg and Viacom companies. These documents will be sent confidentially
and separately to the FTC.

In closing, we emphasize the importance of requesting not only information on marketing
activities and expenditures, but also on the nutritional quality of the products marketed to
children. In order to get a full picture of food marketing to children, it is essential to know the
nutritional quality of the marketed products.




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /SyntheticBoldness 1.00
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveEPSInfo true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /Unknown

  /Description <<
    /FRA <>
    /ENU (Use these settings to create PDF documents with higher image resolution for improved printing quality. The PDF documents can be opened with Acrobat and Reader 5.0 and later.)
    /JPN <FEFF3053306e8a2d5b9a306f30019ad889e350cf5ea6753b50cf3092542b308000200050004400460020658766f830924f5c62103059308b3068304d306b4f7f75283057307e30593002537052376642306e753b8cea3092670059279650306b4fdd306430533068304c3067304d307e305930023053306e8a2d5b9a30674f5c62103057305f00200050004400460020658766f8306f0020004100630072006f0062006100740020304a30883073002000520065006100640065007200200035002e003000204ee5964d30678868793a3067304d307e30593002>
    /DEU <>
    /PTB <>
    /DAN <>
    /NLD <>
    /ESP <>
    /SUO <>
    /ITA <>
    /NOR <>
    /SVE <>
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


