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UNITED STATES OF AMERICA 
BEFORE THE FEDERAL TRADE COMMISSION 
OFFICE OF ADMINISTRATIVE LAW JUDGES 

In the Matter of 

Tapestry, Inc., 
a corporation, 

and Docket No. 9429 

Capri Holdings Limited, 
a corporation. 

NON-PARTIES SAKS FIFTH A VENUE, LLC'S AND SAKS OFF 5TH, LLC'S 
MOTION FOR IN CAMERA TREATMENT 

Pursuant to Rule 34.5 of the Federal Trade Commission's Rules of Practice, 16 C.F.R. § 

3 .45(b ), non-part ies Saks Fifth A venue, LLC ("SF A") and Saks OFF 5th, LLC ("SOS") (together, 

"Saks") respectfully move this Court for in camera treatment of portions of 13 confidential, 

competitively sensitive documents (the "Confidential Documents"), which are attached to the 

suppmting September 10, 2024 Declaration ofNicholas Klump (the "Klump Deel.") (attached as 

Exhibit 1) and the September 10, 2024 Declaration of Melissa Garrick (the "Ganick Deel.") 

(attached as Exhibit 2). Saks produced the Confidential Documents pursuant to subpoenas issued 

by Tapestry , Inc. and Capri Holdings Limited (together, "Respondents") and the Federal Trade 

Commission ("FTC") (together with Respondents, the "Patties"). In accordance with the 

Scheduling Order dated May 16, 2024, the Parties have now informed Saks that they intend to 

offer the Confidential Documents into evidence in the administrative tr"ial that is scheduled to begin 

on September 25, 2024 in the above-captioned matter. See Letter from FTC dated August 29, 
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2024 (attached as Exhibit 3) and e-mail from Ma1y A. Casale dated August 30, 2024 (attached as 

Exhibit 4). 

Portions of the Confidential Documents contain confidential, competitively sensitive 

inf 01mation that is matelial to Saks and, as such, has been kept secret and protected from 

disclosme. Saks is a non-paity to the above-captioned matter, and the Confidential Documents 

would not have been made public but for the subpoenas issued in this case. If the Confidential 

Documents were to become paii of the public record, Saks would be significantly ha1med in its 

ability to compete in the luxmy fashion industry. In camera treatment is therefore necessa1y to 

prevent Saks' competitors from gaining an unfair competitive advantage that would cause selious 

competitive injmy to Saks. 

Accordingly, Saks respectfully asks this Comi to grant in camera treatment for the 

Confidential Documents for a five-yeai· pe1iod. Saks also asks that this Comi restrict access to the 

Confidential Documents to only those persons set forth in Paragraph 7 of the Protective Order 

(dated April 25, 2024) entered in the above-captioned matter. Respondents do not oppose Saks' 

requested relief; the FTC has taken no position. 

I. CONFIDENTIAL DOCUMENTS FOR WIDCH/NCAMERA TREATMENT 
IS REQUESTED. 

In camera treatment is requested for the p01iions of the Confidential Documents noted in 

the cha1i below, which for the Comi's convenience Saks has organized categ01ically. As noted 

above, the Confidential Documents ( along with braces and highlighting indicating the portions for 

which in camera treatment is requested) are attached to Exhibits 1 and 2. 

- 2 -
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Camera Treatment 

DX-0011 FY23 vs. FY22 Fall SFA- In camera treatment 1-A 
Vendor Perfo1mance TAPESTRY- requested (SF A-
Scorecard 00000011 TAPESTRY-00000011-

014 
DX-0013 FY23 vs. FY22 Fall SFA- In camera treatment 1-C 

Vendor Perfo1mance TAPESTRY- requested (SFA-
Scorecard 00000042 T APESTRY-00000042-

045 
DX-0014 FY23 vs. FY22 Fall SFA- In camera treatment 1-D 

Vendor Perfo1mance TAPESTRY- requested (SFA-
Scorecard 00000046 T APESTRY-00000046-

049 
DX-0016 FY23 vs. FY22 Fall SFA- In camera treatment 1-F 

Vendor Perf01mance TAPESTRY- requested (SF A-
Scorecard 00000098 T APESTRY-00000098-

Business Insights Document 
DX-0012 Handbags Category SFA- In camera treatment 1-B 

Growth Q4 2023 Insights TAPESTRY- requested (SFA-
Presentation 00000021 T APESTRY-00000026-

033, -035-036 

DX-0015 Women's Shoes, SFA- In camera treatment 1-E 
Handbags & Soft TAPESTRY- requested (SFA-
Accessories - Q2 2023 00000061 T APESTRY-00000063-
Category Growth 071, -073-085, -087-095) 
lnsi hts Presentation 

DX-0017 Women's Shoes, SFA- In camera treatment 1-G 
Handbags & Soft TAPESTRY- requested (SFA-
Accessories - Ql 2023 00000102 T APESTRY-00000104-
Category Growth 113, -115-124, -126-
Insights Presentation 130, -132, -134-135, -

137-138, -140-141 
DX-0018 Women's Handbags Q4 SFA- In camera treatment 1-H 

2022 Category Growth TAPESTRY- requested (SFA-
Performance Presentation 00000279 T APESTRY-00000280-

287 

DX-0020 Saks Off 5th Fall 23 - SOS- In camera treatment 2-A 
Center Core - TAPESTRY- requested (SOS-
Merchandising Strategy 00000023 TAPESTRY-00000025-
& Anal sis Presentation 031 

- 3 -
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Hearing Description Beginning In Camera Treatment Motion 
Ex. No. Bates No. Re uested Ex. No. 
DX-0021 Merchandising Strategy SOS- In camera treatment 2-B 

Saks Off 5th FY 2021 - TAPESTRY- requested (SOS-
Handbags Presentation 00000044 T APESTRY-00000046-

050, 052 
DX-0022 Merchandising Strategy SOS- In camera treatment 2-C 

Saks Off 5th FY 2022 - TAPESTRY- requested (SOS-
Handbags Presentation 00000054 TAPESTRY-00000056-

063 

DX-0024 October 2023 Circana SOS- In camera treatment 2-D 
Handbags Insights TAPESTRY- requested (SOS-
Presentation 00000134 TAPESTRY-00000135-

141 
PX3182 August 2023 Circana SOS- In camera treatment 2-E 

Handbags Insights TAPESTRY- requested (SOS-
Presentation 00000143 T APESTRY-00000144-

150, -152, -156 

II. LEGAL ST AND ARD 

In camera treatment of material is appropriate when "its public disclosure will likely result 

in a clearly defined, serious injury to the person, partnership, or corporation requesting in camera 

treatment." 16 C.F.R. § 3.45(b) (2015). A pa1ty requesting in camera treatment may demonstrate 

a likelihood ofserious competitive injury by showing that the materials at issue are both secret and 

material to the business. See Gen. Foods Corp. , 95 F.T.C. 352, 1980 WL 338997, at *4 (Mar. 10, 

1980). This Court has long recognized the necessity of granting in camera treatment to business 

records as "[t]here can be no question that the confidential records of businesses involved in 

Commission proceedings should be protected insofar as possible." HP. Hood & Sons, Inc., 58 

F.T.C. 1184, 1961 WL 65882, at *2, *4 (Mar. 14, 1961) (noting that courts generally attempt "to 

protect confidential business information from unnecessary airing."). 

In considering secrecy and materiality, the Court may consider the following factors: (1) 

the extent to which the information is known outside of the business; (2) the extent to which it is 

- 4 -
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known by employees and others within the business; (3) the extent of measures taken to protect 

the info1mation's secrecy; (4) the value of the information to the business and its competitors; (5) 

the effo1t or investment made in developing the info1mation; and (6) the ease or difficulty with 

which the info1mation could be acquired or duplicated by others. In re Bristo/Myers Co., 90 F.T.C. 

455, 1977 WL 189054, at *2 (Nov. 11, 1977). 

In camera treatment is pa1ticularly important where-as here-the information concerns 

non-parties. Indeed, requests for in camera treatment by non-parties are given "special solicitude." 

See Kaiser Aluminum & Chem. Corp., 103 F.T.C. 500, 1984 WL 565325, at *l (May 25, 1984) 

("As a policy matter, extensions of confidential or in camera treatment in appropriate cases 

involving third pa1ty bystanders encomages cooperation with future adjudicative discove1y 

requests."). 

III. THE CONFIDENTIAL DOCUMENTS CONTAIN SECRET 
MATERIAL INFORMATION SUCH THAT DISCLOSURE 
RESULT IN SERIOUS COMPETITIVE INJURY TO SAKS. 

W
AND 

OULD 

As set fo1th below, and more fully in the supporting declarations attached hereto as Exhibits 

1 and 2, the portions of the Confidential Documents designated for in camera treatment contain 

Saks' material and secret competitively sensitive info1mation. More specifically, the Vendor 

Scorecards (marked as DX-0011 (Exhibit 1-A), DX-0013 (Exhibit 1-C), DX-0014 (Exhibit 1-

D), and DX-0016 (Exhibit 1-A)) contain info1mation about SFA's customer demographics for 

specific vendors. See Klump Deel. (Exhibit 1) ,r,r 5, 7-8, 10. The Business Insights Document 

(marked as DX-0012 (Exhibit 1-B)) contains information about SFA's digital performance, 

marketing channel pe1fo1mance and penetration, product-finding methods, and the perfo1mance of 

specific brands and products. See id. at ,r 6. The Catego1y Growth Insights Documents (marked 

as DX-0015 (Exhibit 1-E), DX-0017 (Exhibit 1-G), and DX-0018 (Exhibit 1-H)) contain 

- 5 -
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information about SF A's customers, brands' performance, marketing channel insights, demand 

drivers, customers' product finding methods, and cross-shopped categories and brands. 1 See id. at 

,r,r 9, 11-12. The Strategy and Analysis Presentations (marked as DX-0020 (Exhibit 2-A), DX-

0021 (Exhibit 2-B), and DX-0022 (Exhibit 2-C)) contain information about SO5's financial 

performance and business strategies (for example, strategic priorities by channel). See Ganick 

Deel. (Exhibit 2) ,r,r 5-7. The Circana Documents (marked as DX-0024 (Exhibit 2-D) and PX3182 

(Exhibit 2-E)) contain information about SO5's financial perfmmance, top brands, brand 

performance and opportunities, and pricing. See id. ,r,r 8-9. 

Saks respectfully submits that this information is sufficiently material and secret that its 

disclosure would result in serious competitive injmy to Saks, an innocent third party to this 

proceeding. As shown above and in the supporting declarations, the above-referenced documents 

reveal Saks' competitively sensitive information, including, for example, Saks ' strategic priorities, 

growth oppmtunities, marketing strategies, financial information, top brands and products, and 

customer information. See Klump Deel. (Exhibit 1) ,r,r 5-12; Garrick Deel. (Exhibit 2) ,r,r 5-9. 

Such information is closely held within Saks and thus not publicly known outside of Saks. See 

Klump Deel. (Exhibit 1) ,r,r 5-12; Garrick Deel. (Exhibit 2) ,r,r 5-9. Public disclosure of such 

information would cause serious competitive injmy to Saks by allowing competitors to access 

Saks' confidential business strategies and gain a considerable unfair competitive advantage at 

Saks' expense. See Klump Deel. (Exhibit 1) ,r,r 5-12; Garrick Deel. (Exhibit 2) ,r,r5-9. See also In 

re Dura Lube Corp. , 1999 FTC Lexis 255 at *7 (Dec. 23 1999) ("The likely loss of business 

advantages is a good example of a 'clearly defined, serious injmy."'); In re 1-800 Contacts, Inc. , 

Docket No. 9372, 2017 WL 1345290, at *3 (Apr. 4, 2017) (noting that in camera treatment is 

These documents also contain confidential information about SFA's performance in shoes and soft 
accessories, both ofwhich a.re itTelevant to this proceedit1g. 

- 6 -
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appropriate for business records "such as customer names, pricing to customers, business costs 

and profits, as well as business plans, marketing plans, or sales documents"). This Court has 

routinely granted such requests for similar categories of business information. See, e.g. , In the 

Matter of Tronox Limited, Docket No. 9377, 2018 WL 2336016, at *6, 8-12 (May 15, 2018) 

(granting in camera treatment for non-party documents containing, among other things, 

"marketing practices, strategies, and customer acquisition methods" as well as purchasing trends, 

inventmy , price change requests, sales data by customer, purchasing data, pricing, relations with 

suppliers, product volumes, and net spend); McWane, Inc., Docket No. 9351, 2012 WL 3862131, 

at *3-10 (Aug.17, 2012) (granting in camera treatment for non-party documents containing, among 

other things, customer sales data, pricing and cost information, business strategies). 

Due to the secret nature ofthis information and its materiality to Saks ' business, Saks seeks 

in camera treatment for five years to protect Saks from the clearly defined and serious competitive 

injmy that would result from its disclosure. See Klump Deel. (Exhibit 1) ,r,i 5-12; Garrick Deel. 

(Exhibit 2) ,r,r5-9. Five years of in camera treatment is routinely granted for competitively 

sensitive business records, including documents-like those here-revealing competitive 

positioning, strategic plans, and marketing strategies. See, e.g. , Benco Dental Supply Co., Docket 

No. 9379, 2018 WL 5292624, at *5-7 (Oct. 11, 2018) (granting non-party motion for five years of 

in camera treatment of business documents, including "strategic business plans" and "business 

model[s]"); 1-800 Contacts, Inc. , Docket No. 9372, 2017 WL 1345290, at *4-13 (Apr. 4, 2017) 

(same); McWane, Inc., Docket No. 9351, 2012 WL 3862131, at *6-8 (Aug.17, 2012) (same). 

- 7 -
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IV. CONCLUSION 

For the reasons set f01ih above and in the accompanying declarations, Saks respectfully 

requests that this Comt grant in camera treatment for the designated portions of the Confidential 

Documents for a five-year period. 

Dated: September 17, 2024 Respectfully Submitted, 

Isl Katrina Robson 
Katrina Robson 
Wn.,LKIE FARR & GALLAGHER LLP 
1875 K Street, N.W. 
Washington, DC 20006-1238 
Tel: (202) 303-1000 
E-mail: krobson@willkie.com 

Counselfor Non-Parties 
Saks Fifth Avenue, LLC 
and Saks OFF 5th , LLC 

- 8 -
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CERTIFICATE OF SERVICE 

I hereby ce1tify that on September 17, 2024, I filed the foregoing document electronically 
using the FTC's E-Filing System, which will send notification ofsuch filing to: 

April Tabor 
Secreta1y 
Federal Trade Commission 
600 Pennsylvania A venue, NW, Room H-11 3 
Washington, DC 20580 
ElectronicFilings@ftc.gov 

The Honorable Dania L. Ayoubi 
Administrative Law Judge 
Federal Trade Commission 
600 Pennsylvania A venue, NW, Room H-110 
Washington, DC 20580 

I also certify that I caused the foregoing document to be served via email to: 

Al Pfeiffer Jonathan M. Moses 
LATHAM & WATKINS LLP WACHTELL, LIPTON, ROSEN & KATZ 

505 Montgome1y Street, Suite 2000 51 West 52nd Street 
San Francisco, CA 94111 New York, NY 10019 
Tel: (415) 395-8898 Tel: (212) 403-1388 
Email: al.pfeiffer@lw.com Email: JMMoses@wlrk.com 

Lawrence E. Bute1man Elaine P. Golin 
LATHAM & WATKINS LLP WACHTELL, LIPTON, ROSEN & KATZ 

1271 Avenue of the Americas 51 West 52nd Street 
New York, NY 10020 New York, NY 10019 
Tel: (212) 906-1264 Tel: (212) 403-1118 
Email: lawrence.bute1man@lw.com Email: EPGolin@wlrk.com 

Amanda P. Reeves Dainian G. Didden 
LATHAM & WATKINSLLP W ACHTELL, LIPTON, ROSEN & KATZ 

555 Eleventh Street NW, Suite 1000 51 West 52nd Street 
Washington, DC 20004 New York, NY 10019 
Tel: (202) 637-2183 Tel: (212) 403-1113 
Email: amanda.reeves@lw.com Email: DGDidden@wlrk.com 

Counselfor Tapestry, Inc. Counsel for Capri Holdings Limited 
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Peggy Bayer Femenella 
Abby L. Dennis 
F EDERAL T RADE C OMMISSION 

600 Pennsylvania Avenue NW 
Washington, DC 20580 
Tel: (202) 326-3086 
Tel: (202) 326-2381 
Email: PBayerFemenella@ftc.gov 
Email: ADennis@ftc.gov 

Counsel Supporting the Complaint 

By: Isl Katrina Robson 
Katrina Robson 
W ILLKIE F ARR & G ALLAGHER LLP 
1875 K Street, N.W. 
Washington, DC 20006-1238 
Tel: (202) 303-1000 
E-mail: krobson@willkie.com 

Counselfor Non-Parties 
Saks Fifth Avenue, LLC 
and Saks OFF 5th, LLC 
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UNITED STATES OF AMERICA 
BEFORE THE FEDERAL TRADE COMMISSION 
OFFICE OF ADMINISTRATIVE LAW JUDGES 

In the Matter of 

Tapestry, Inc., 
a corporation, 

and Docket No. 9429 

Capri Holdings Limited, 
a corporation. 

[PROPOSED] ORDER GRANTING IN CAMERA TREATMENT 

Upon consideration of non-paiiies Saks Fifth Avenue, LLC's and Saks OFF 5th, LLC's 

Motion for In Camera Treatment, it is HEREBY ORDERED that the designated portions of the 

following documents are to be provided in camera treatment for a five-year pe1iod from the date 

of this Order. 

Camera Treatment 

DX-0011 FY23 vs. FY22 Fall SFA- In camera treatment 1-A 
Vendor Perfmm ance TAPESTRY- requested (SFA-
Scorecard 00000011 TAPESTRY-00000011-

014 
DX-0013 FY23 vs. FY22 Fall SFA- In camera treatment 1-C 

Vendor Perfo1m ance TAPESTRY- requested (SFA-
Scorecard 00000042 TAPESTRY-00000042-

045 
DX-0014 FY23 vs. FY22 Fall SFA- In camera treatment 1-D 

Vendor Perfo1m ance TAPESTRY- requested (SFA-
Scorecard 00000046 T APESTRY-00000046-

049 

- 11 -
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Hearing Description Beginning In Camera Treatment Motion 
Ex. No. Bates No. Re uested Ex. No. 
DX-0016 FY23 vs. FY22 Fall SFA- In camera treatment 1-F 

Vendor Perf01mance TAPESTRY- requested (SFA-
Scorecard 00000098 T APESTRY-00000098-

101 

DX-0012 Handbags Category SFA- In camera treatment 1-B 
Growth Q4 2023 Insights TAPESTRY- requested (SFA-
Presentation 00000021 T APESTRY-00000026-

033, -035-036 

DX-0015 Women's Shoes, SFA- In camera treatment 1-E 
Handbags & Soft TAPESTRY- requested (SFA-
Accessories - Q2 2023 00000061 T APESTRY-00000063-
Category Growth 071, -073-085, -087-095) 
lnsi hts Presentation 

DX-0017 Women's Shoes, SFA- In camera treatment 1-G 
Handbags & Soft TAPESTRY- requested (SFA-
Accessories - Q1 2023 00000102 T APESTRY-00000104-
Category Growth 113, -1 15-124, -126-
Insights Presentation 130, -132, -134-135, -

137-138, -140-141 
DX-0018 Women's Handbags Q4 SFA- In camera treatment 1-H 

2022 Category Growth TAPESTRY- requested (SFA-
Performance Presentation 00000279 T APESTRY-00000280-

287 

DX-0020 Saks Off 5th Fall 23 - SOS- In camera treatment 2-A 
Center Core - TAPESTRY- requested (SOS-
Merchandising Strategy 00000023 T APESTRY-00000025-
& Anal sis Presentation 031 

DX-0021 Merchandising Strategy SOS- In camera treatment 2-B 
Saks Off 5th FY 2021 - TAPESTRY- requested (SOS-
Handbags Presentation 00000044 T APESTRY-00000046-

050, 052 
DX-0022 Merchandising Strategy SOS- In camera treatment 2-C 

Saks Off 5th FY 2022 - TAPESTRY- requested (SOS-
Handbags Presentation 00000054 TAPESTRY-00000056-

063 

DX-0024 October 2023 Circana SOS- In camera treatment 2-D 
Handbags Insights TAPESTRY- requested (SOS-
Presentation 00000134 TAPESTRY-00000135-

141 

- 12 -
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Ex. No. 
PX3 182 August 2023 Circana 

Handbags Insights 
Presentation 

ORDERED: 

Date: 

Beginning In Camera Treatment 
Bates No. Requested 
SOS- In camera treatment 
TAPESTRY- requested (SOS-
00000143 T APESTRY-00000144-

150, -152, -156) 

Dania L. Ayoubi 
Administrative Law Judge 

PUBLIC 

Motion 
Ex. No. 
2-E 
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Docusign Envelope ID: 8F5C5992-77A1-4B51-B0FD-0AC21685F3EE 

UNITED STA TES OF AMERICA 
BEFORE THE FEDERAL TRADE COMMISSION 
OFFICE OF ADMINISTRATIVE LAW JUDGES 

In the Matter of 

Tapestry, Inc., 
a corporation, 

and Docket No. 9429 

Capri Holdings Limited, 
a corporation. 

DECLARATION OF NICHOLAS KLUMP IN SUPPORT OF NON-PARTIES 
SAKS FIFTH AVENUE, LLC'S AND SAKS OFF 5TH, LLC'S 

MOTION FOR IN CAMERA TREATMENT 

I, Nicholas Klump, pursuant to 28 U.S.C. § 1746, declare as follows: 

I. I am over the age of eighteen and not a party to the above-captioned lit igation. 

2. I am an employee of Saks Fifth Avenue, LLC ("SFA"). I have personal knowledge 

of the facts set forth in this declaration and, if called as a witness, r could and would testify 

competently under oath to such facts. 

3. I am currently the Vice President of Me rchandise Planning at SFA. 

4. In my capacity as Vice President of Merchandise Planning, I am familiar w ith 

SFA's competitive strategies within the handbag market, as well as the proprietary infonnation 

it collects and analyzes in order to better compete in the handbag market- as both a buyer and 

a seller of handbags. I am familiar w ith the types of information that SF A makes public, as 

well as the type of information that it keeps private. Because I have that knowledge, I can 



FEDERAL TRADE COMMISSION | OFFICE OF THE SECRETARY | FILED 09/17/2024 OSCAR NO. 611801 -PAGE Page 16 of 225 * PUBLIC * 
PUBLIC 

Docuslgn Envelope ID: 8F5C5992-77A1-4851-B0FD-0AC21685F3EE 

assess whether or not the publ ic disclosure of information within a given document would 

harm SFA's competitive standing or advantage its competitors. 

5. Disclosure of the information that is highlighted in the document bearing Bates 

number SFA-TAPESTRY-00000011, which is attached hereto as Exhibit 1-A (DX-0011), 

would harm SFA's competitive standing and advantage its competitors. That document is a 

" Vendor Performance Scorecard" that details SFA's year-over-year comparison ofa specific 

vendor' s performance across various matrices and customer demographics for Fall 2023 versus 

2022. Pages I and 4 of that document parse the vendor's performance based on granular 

demographic and customer study data for digital and brick-and-mortar sales, using proprietary 

measures. SF A does not publicly report this information and routinely keeps it secret and 

protected from disclosure. Revelation of it to competitors could enable them to alter their 

competit ive strategy to pursue either brick-and-mortar or digital opportunities. It could also 

permit the companies that sell handbags to SFA to alter their se lling strategies, including 

restricting certain bags to brick-and-mortar or digital only, or to raise or lower prices depending 

on the channel in which SFA sells the bag. Pages 2 and 3 list SF A's calculat ion ofthe vendor's 

geographical penetration by customer and gross sales. Public disclosure of these proprietary 

insights wou Id expose SF A's merchandising, marketing, and sales benchmarking methodology 

and strategies. Access to such competitively sensitive information would enable competitors 

to target specific brands and customers, and entities that sell handbags to SFA to adjust their 

selling strategies to target any perceived vulnerabilities. This performance scorecard is less 

than a year o ld and public revelation of its contents would enable SFA's competitors to gain 

insight into SFA's general internal strategic thinking. In light of the foregoing reasons, the 

information in this slide deck should remain private for at least five years, as earlier disclosure 

2 



FEDERAL TRADE COMMISSION | OFFICE OF THE SECRETARY | FILED 09/17/2024 OSCAR NO. 611801 -PAGE Page 17 of 225 * PUBLIC * 
PUBLIC 

Docusign Envelope ID: 8F5C5992-77A1·4B51-B0FD-OAC21685F3EE 

would damage SFA's competitive position, impede upon SFA's ability to compete, and 

undermine the research, investment, and business insights on which the information relies. 

6. Disclosure of the information that is highlighted in the document bearing Bates 

number SFA-TAPESTRY-00000021 , which is attached hereto as Exhibit 1-B (DX-0012), 

would harm SfA's competitive standing and advantage its competitors. That document details 

SFA's quarterly performance and strategy for competing in the handbag market for the fourth 

quarter offiscal year 2023. Slide 6 details SFA's digital performance and drivers ofthe same. 

Slides 7 through 9 and 15 detail SFA's marketi ng performance, penetration, and engagement 

trends by channel, not only with respect to handbags, but also for SfA more broadly. Sl ides 

l 0 through 13 identify top brands within more specific categories of handbags, outline the 

performance of those brands, and rank top products. SFA does not publicly report this 

information and routinely keeps it secret and protected from disclosure. Revelation of this 

competitively sensitive information would be harmful to SFA because competitors would be 

able to determine the effectiveness ofSFA' s marketing methods and channels, and adjust their 

own marketing strategies according to SFA' s insights on digital demand and brand 

performance. It could also permit the companies that sell handbags to SFA to skew their selling 

and advertising strategies for certain bags or categories of bags to direct-to-consumer 

marketing, leveraging SFA's advertising insights and know-how. In light of the foregoing 

reasons, the information in this slide deck should remain private for at least five years, as earlier 

disclosure would damage SFA's competitive position, impede upon SFA' s ability to compete, 

and undermine the research, investment, and business insights on which the information relies. 

7. Disclosure of the information that is highlighted in the document bearing Bates 

number SFA-TAPESTRY-00000042, which is attached hereto as Exhibit 1-C (DX-0013), 
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would harm SfA's competitive standing and advantage its competitors. That document is a 

" Vendor Performance Scorecard" that details SFA's year-over-year comparison of a specific 

vendor's performance across various matrices and customer demographics for Fall 2023 versus 

2022. Pages 1 and 4 of that document parse the vendor's performance based on granular 

demographic and customer study data for digital and brick-and-mortar sales, using proprietary 

measures. SFA does not publicly report this information and routinely keeps it secret and 

protected from disclosure. Revelation of it to competitors could enable them to alter their 

competitive strategy to pursue either brick-and-mortar or digital opportunities. It could also 

permit the companies that sell handbags to SFA to alter their selling strategies, including 

restricting certain bags to brick-and-mortar or digital only, or to raise or lower prices depending 

on the channel in which SF A sells the bag. Pages 2 and 3 list SFA's calculation of the vendor' s 

geographical penetration by customer and gross sales. Public disclosure of these proprietary 

insights would expose SF A's merchandising, marketing, and sales benchmarking methodology 

and strategies. Access to such competit ively sensitive information would enable competitors 

to target specific brands and customers, and entities that sell handbags to SFA to adjust their 

sell ing strategies to target any perceived vulnerabilities. This performance scorecard is less 

than a year old and public revelation of its contents would enable SF A's competitors to gain 

insight into SFA's general internal strategic thinking. In light of the foregoing reasons, the 

information in this s lide deck should remain private for at least five years, as earlier disclosure 

would damage SFA's competitive position, impede upon SfA's ability to compete, and 

undermine the research, investment, and business insights on which the information relies. 

8. Disclosure of the information that is highlighted in the document bearing Bates 

number SFA-TAPESTRY-00000046, which is attached hereto as Exhibit 1-0 (DX-0014), 
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would harm SfA's competitive standing and advantage its competitors. That document is a 

" Vendor Performance Scorecard" that details SFA's year-over-year comparison of a specific 

vendor's performance across various matrices and customer demographics for Fall 2023 versus 

2022. Pages I and 4 of that document parse the vendor's performance based on granular 

demographic and customer study data for digital and brick-and-mortar sales, using proprietary 

measures. SFA does not publicly report this information and routinely keeps it secret and 

protected from disclosure. Revelation of it to competitors could enable them to alter their 

competitive strategy to pursue either brick-and-mortar or digital opportunities. It could also 

permit the companies that sell handbags to SF A to alter their selling strategies, including 

restricting certain bags to brick-and-mortar or digital only, or to raise or lower prices depending 

on the channel in which SFA sells the bag. Pages 2 and 3 list SfA's calculation of the vendor' s 

geographical penetration by customer and gross sales. Publ ic disclosure of these proprietary 

insights would expose SF A's merchandising, marketing, and sales benchmarking methodology 

and strategies. Access to such competitively sensitive information would enable competitors 

to target specific brands and customers, and entities that sell handbags to SF A to adjust their 

selling strategies to target any perceived vulnerabilities. This performance scorecard is less 

than a year old and public revelation of its contents would enable SF A's competitors to gain 

insight into SF A's general internal strategic thinking. In light of the foregoing reasons, the 

information in this slide deck should remain private for at least five years, as earlier disclosure 

would damage SFA's competitive position, impede upon SFA's ability to compete, and 

undermine the research, investment, and business insights on which the information relies. 

9. Disclosure of the information that is highlighted in the document bearing Bates 

number SFA-TAPESTRY-00000061, which is attached hereto as Exhibit 1-E (DX-0015), 
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would harm SFA's competitive standing and advantage its competitors. That document details 

SFA's quarterly performance and strategy for competing in the handbag, shoes, and soft 

accessories markets for the second quarter of fiscal year 2023. Slides 13 through 15 and 17 

identify top brands and outline demand, sales, and other customer results and trends with 

respect to SFA's handbag inventory. Slides 24 and 25 also identify top brands and outline 

demand, sales, and other customer resul ts and trends with respect to SF A's handbag inventory, 

but use non-public projections based on a proprietary model. Slides 16, 18, and 20 through 23 

detail SF A's marketing perfonnance, penetration, and engagement trends by channel, not only 

with respect to handbags generally, but also, with respect to specific brands, products, or sub­

categories of handbags. SFA does not publicly report this information and routinely keeps it 

secret and protected from disclosure. Revelation of this competitively sensitive information 

would be harmful to SF A because competitors would be able to determine the effectiveness of 

SFA's marketing methods and channels, and adjust their own marketing strategies according 

to SFA's insights on digital demand and brand performance. It could also permit the 

companies that sell handbags to SFA to skew their selling and advertising strategies for certain 

bags or categories of bags to direct-to-consumer marketing, leveraging SFA's advertis ing 

insights and know-how. Slides 3 through 11 and 27 through 35 analyze brand perfo rmance 

and marketing reach for shoes and soft accessories. Not on ly does such information detail 

SfA's proprietary market and advertising strategy, but it is also irrelevant to the above­

captioned litigation, meaning that there is minimal public interest in its d isclosure. Slide 19 

outlines results on the top brands that are "cross-shopped," meaning those that are purchased 

with handbags across multiple product categories, such as shoes and soft accessories, among 

others. Publicly disclosing this competitively sensitive information would inform competitor 

6 
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department stores what brands and categories of products for which consumers are cross­

shopping with handbags, allowing them to adjust their merchandising, marketing, and 

promotional strategies accordingly. This cross-shopping material reflects non-public 

information relating to shoes and soft accessories that is inextricable from handbag-related 

information and irrelevant to the above-captioned litigation. In light of the foregoing reasons, 

the information in this s lide deck should remain private for at least five years, as earlier 

d isclosure would damage SF A's competitive position, impede upon SFA's abil ity to compete, 

and undermine the research, investment, and business insights on which the informat ion relies. 

I0 . Disclosure of the information that is highlighted in the document bearing Bates 

number SFA-TAPESTRY-00000098, which is attached hereto as Exhibit 1-F (DX-0016), 

would harm SFA 's competitive standing and advantage its competitors. That document is a 

" Vendor Performance Scorecard" that details SF A's year-over-year comparison of a specific 

vendor's performance across various matrices and customer demographics for Fall 2023 versus 

2022. Pages I and 4 of that document parse the vendor's performance based on granular 

demographic and customer study data for digital and brick-and-mortar sales, using proprietary 

measures. SFA does not publicly report this competitively sensitive information and rout inely 

keeps it secret and protected from disc losure. Revelation of it to competitors could enable 

them to alter their competitive strategy to pursue either brick-and-mortar or digital 

opportunities. It could also permit the companies that sell handbags to SF A to alter their sel ling 

strategies, including restricting certain bags to brick-and-mortar or digital only, or to raise or 

lower prices depending on the channel in which SFA sells the bag. Pages 2 and 3 list SFA's 

calculation of the vendor's geographical penetration by customer and gross sales. Public 

d isclosure of these proprietary insights would expose SF A's merchandising, marketing, and 

7 
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sales benchmarking methodology and strategies. Access to such competitively sensitive 

information would enable competitors to target specific brands and customers, and entities that 

sell handbags to SF A to adjust their selling strategies to target any perceived vulnerabilities. 

This performance scorecard is less than a year o ld and public revelation of its contents would 

enable SfA's competitors to gain ins ight into SFA's general internal strategic thinking. In 

light of the foregoing reasons, the information in this s lide deck should remain private for at 

least five years, as earlier disclosure would damage SFA 's competitive position, impede upon 

SFA's ability to compete, and undermine the research, investment, and business insights on 

which the information relies. 

11 . Disclosure of the information that is highlighted in the document bearing Bates 

number SFA-TAPESTRY-00000102, which is attached hereto as Exhibit 1-G (DX-0017), 

would harm SF A's competitive standing and advantage its competitors. That document details 

SFA's quarterly perfo rmance and strategy for competing in the handbag, shoes, and soft 

accessories markets for the first quarter of fiscal year 2023. Slides 14 through 16 and 20 

through 22 identify top brands and out I ine demand, sales, and other customer results and trends 

with respect to SF A's handbag inventory. Slides 36 and 37 also identify top brands and outline 

demand, sales, and other customer results and trends with respect to SFA's handbag inventory, 

but use non-public projections based on a proprietary model. SI ides 17 through 19 and 23 

detail SFA's marketing performance, penetration, and engagement trends by channel, not only 

with respect to handbags generally, but also with respect to specific brands, products, or sub­

categories ofhandbags. SFA does not publicly report this competitively sensitive information 

and routinely keeps it secret and protected from disclosure. Revelation of it would be harmful 

to SFA because competitors would be able to determine the effectiveness of SFA's marketing 

8 
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methods and channels, and adjust their own marketing strategies according to SF A's insights 

on digital demand and brand performance. It could also permit the companies that sell 

handbags to SF A to skew their selling and advertising strategies for certain bags or categories 

of bags to direct-to-consumer marketing, leveraging SFA's advertising insights and know­

how. Slides 3 through 12, 25 through 29, 33, 34, 39, and 40 analyze brand perfonnance, 

marketing reach, and market opportunity for shoes and soft accessories. Not only does such 

information detail SFA's proprietary market and advertising strategy, but it is also irrelevant 

to the above-captioned litigation, meaning that there is minimal public interest in its disclosure. 

SI ide 31 combines insights on quarterly financial performance of shoes, handbags, and SFA 

more broadly, based on a proprietary projection model. Publicly disclosing this competitive ly 

sensitive information would inform competitor department stores what brands and categories 

of products for which consumers are cross-shopping with handbags, allowing them to adjust 

their merchandising, marketing, and promotional strategies accordingly. These projections 

reflect non-publ ic information relating to shoes and soft accessories that is inextricable from 

handbag-related information and irrelevant to the above-captioned litigat ion. In light of the 

foregoing reasons, the information in this slide deck should remain private for at least five 

years, as earl ier disclosure would damage SFA's competitive position, impede upon SfA's 

ability to compete, and undermine the research, investment, and business insights on which the 

information relies. 

12. Disclosure of the infonnation that is highl ighted in the document bearing Bates 

number SFA-TAPESTRY-00000279, which is attached hereto as Exhibit 1-H (DX-0018), 

would harm SFA 's competitive standing and advantage its competitors. That document detai ls 

SFA 's quarterly performance and strategy for competing in the handbag market for the fourth 

9 
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quarter of fiscal year 2022. Slide 2 detai Is SFA's product demand and digital performance for 

certain brands, and drivers of the same. Slides 3, 4, and 6 identify top brands and out) ine their 

performance and demand. Slides 5 through 8 detail SFA's marketing perfonnance, 

penetration, and engagement trends by channel, not only with respect to handbags generally, 

but also, with respect to a specific brand. Slide 9 details and evaluates the results of SFA's 

marketing campaigns by brand. SF A does not publicly report this competitively sensitive 

information and routinely keeps it secret and protected from disclosure. Revelation of it would 

be hannful to SFA because competitors would be able to determine the effectiveness of SFA's 

marketing methods and channels, and adjust their own marketing strategies according to SF A's 

insights on demand, brand performance, and specific promotional campaigns. It could also 

permit the companies that sell handbags to SFA to skew their selling and advertising strategies 

for certain bags to direct-to-consumer marketing, leveraging SF A' s advertising insights and 

know-how. The advertising strategies and market insights in this 2022 slide deck continue to 

be relevant to SFA's competitive strategies today and disclosure would inform competitors 

about SFA 's current and future internal strategic thinking. In light of the foregoing reasons, 

the information in this slide deck should remain private for at least five years, as earlier 

disclosure would damage SF A's competitive position, impede upon SFA's ability to compete, 

and undermine the research, investment, and business insights on which the information relies. 

I declare under penalty ofperjury that the foregoing is true and correct. 

Executed on: September I 0, 2024 r;:~:"~f_____ 
Name: Nicholas Klump 
Title: Vice President ofMerchandise Planning 

Saks Fifth Avenue, LLC 
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Oeflnilh>ns 

Inclusions/Exeluslons: 
1. Excludes Emp101ee customers 
2 . Tima Penoo: Se,sonal CY vs L Y 
3. Excludes Cast, I,ansactI0-1s 
4. Excludes Emp101ee Orders to; Gross Sales l>y OMA 

Customer Metrics 

f C1:$fo::lt.ws • C1.:~tome1s ·.vho t,,?.;vt,: ij; purc:r:;,~c ot<1t'!' in tt: ~givP.t: tin ~ 1,mri:ni {'SL· nr(X!r) 
2. Gross Sales - Sales t~at we;e p,;rcllased 
3. Net s aies - Sales exclt;di<1g relu<ns 
4. Return Rete • Ro!urn Amount/0100> Sol eo 
5 Spend p 21 Customer - Gross Salesll!Custo.<le;s 
6. Avg ltems/Tr,p • Gross Sales/Purchase fops 
7. Avg Trips/Cu,toIncr - P<1rcna~c Trip3iN C11$1ome1s 
8. AOV - Gross S31eSiGross Ordeis 
9 AUR - Gross Sa,~s/Gross Vnl!s 
10 . UPT • Groos Unil s/Gro,;, Orders 
1 t . fops - No. o! days custom&!S vi si?ed lhe store/shc,pped on!ir.e durir.g tt,e considered time peiiod foe a purchase 

Oemogra.pllica 

No. of customers by -
1 , C<ifld9r 

2. Elhnic ily 
3. Estimated Household lncorne 
~ Age Group 
5 Ag, 

Customer Segmen1s 

1. Custorne1s new eve, to bran(! - C~slorners •,mo sho} ped theven~or procucts for t ~e first t ime during t !le considered lime periM ,rrespectrve of •N11ether t hey are new/existing to Saks 
2. GHJSS Sales uom co;tomeis new e-.·e, to D!anu • G,oss s:11es or ,usrorners neN em 10 Drano 
3. Custome1s new ever to Saks & brand • Customers •.~ho are r.ew to Saks ai d s'1opped lhe vendOf produels for t he Ii1st t ime durin~ the considered time pe1iod 
4 Gmss Sales from cuslomets nsw eve, lo Saks 1 b,and - Gross Slles mcostoJ1ers new ever to Saks aod braid 
5. %0ustome,s new eve, tobrar.J making mull lpie trt;>S. Cus;ome,s ,w .v e,e, to brand making mult!ple m ps (2 Of 11,ore trips) 
12. %Cusloniers making multiple t<ips . O;erail Cvstomers making m tl\iple trips i2 or more trips) 
13 . ¾Qoss Sales f;om r.1t,ll iple1r;ps . GrossS~les F1om C;,storneis makio.g m,mp1e tri~slTotal Gross Sales 
14. 010.ss Spe.,d per Cu:.lome, mald.r.g mul tiple 1, ips • Grn~s Sale:!: of cuslamH~ ma\ ir,g m ull ip!e trips/No. of Cu:,,i;:n,~eis making mullIpl~ t1ips 

15 . Avg trips from multiple ; rip cus;omers - Sum of Tri ps of cus101ners maiing muiUple lrips,INo. of Customers mak ing niu't iple t rips 

Cross shop~ 
Top 5 cross shopped Calegories an<I Brands ;an~ed based on GiossS:iles 

o/. Cusiome,s C,oss shoppea • No. of cuslorners who shoppea !n 01her brM dstl;:xcluded b)• Brand r:ame! 

OMA - Designated Marketing Area(For Ecom orders) 
No. of custorne,s and Ct<1ss saJesby Designated Mork.a!il':g Arca 
The Grnss Sales aoa Grnss C1Jslome1s are l>ased on lhe actLal old er date • Iha da:e wnen order was placed. 
However. !he d igi!al met,ics on "Vendor Pcrfornance" ,ab a,e based on Shipped Date• the dale when orde1 was shi pped. 

Benchmark vs Division 
If J Venclor ;s perlorrni;ig 3boR orbelow arerage compared to olher depts wi;h in the divis-on that a vendor belongs to 
Jt o:.:cludes tha cuHent brand 

Example of ~ench1nar~i11g 
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oennlllons 

lncluslons/E.x.cluslons: 
1 Excludes Employee customers 
2. Tlme Period: Seasonal CY vs LY 
3. Excludes cash transactions 
4. Excludes Employee Orders foe Gross Sales by DMA 

Customer Metrics 

l . #Customers - CtJstomcrs who have a purchase orfk!r in the ~jvcn time P(ifiod ('SL' nrder} 
2 Gross Sales• Sales tha1 ware purchase<J 
3 . Net Sales • Sales excluding returns 
4. Return Rale • Return AmounUGross Sales 
5. Speod per customer . Gross Sales/#Customers 
6. Avg 1teo1s/Trip • Gross Sales/Purchase Tlips 
7. Avg Trips/CUstomer . Purchase Tripsl#CUstomers 
8. AOV • G<oss Sales/Gross Orders 
9. AUR • G<oss Sales/G<oss Units 
10. UPT • Gross Units/G<oss Orders 
11. Trips • No. of days customers visited lhe store/shopped onllne during the considered time period for a purchase 

Demographics 

No. of customers by • 
1. Geode< 
2. E1hnicity 
3 . ESl lmated Hoosellold Income 
4 . Age Group 
5. Age 

coun1 of customers wllh unknown demographics Is dlsplay'ed 

Customer Segments 

1. 0Js1omers new e'fflr to brand . Customers who shopped the vendor products tor the l irst time during the considered time period ln-espectlve ot whelher they are new/existing to Saks 
2 . 0-oss Sales from customers new ever to brand • Gross SaJes of customers new ever to brand 
3 . OJstomers neM1 ever to Saks & brand - customers who are new to Saks and stiopped the vendor products for the first time during the considered time period 
4 . Gross Safes from customers ne\v ever to Saks & brand • Gross Sales of customers new ever to Sa.ks a.nd bra.nd 
5. %0Jstomers nt'!}N ever 10brand making rnulUple trips - Customers new ever to brand making mul tiple trips (2 or more trips) 
12. %Customers ma.king multipl e trips • Overall customers making multipl e trips (2 or more 1rips) 
13. %Gross Sales from mull lple trips . Gfoss Sales From Costomers making mulliple trips/Total Gross Sales 
14. Gross Spend per Customer making multiple t rips - Gross Sales of customers makingmultiple trips/No. of Gus1orners making multipl e trips 
15. Avg !rips lrom mulllple trip customers. Sum of Trips 01 customers making multiple tr1ps/No. ol CUslorners making multiple trips 

Cross shops 
Top 5 cross shopped categOlies aJld 8raJ1ds raJ1ked base<J on G<oss Sales 

%customers Cross shopped • No. of customers who shopped in olher braJlds{Excluded by 8raJ1d name) 

OMA • Designated Marketing Area(For Ecom orders) 
No. 01 customers and Gross sales by Designated Markellng Area 
The Gross Sales and Gross customers are based on the ac1uaJ orde< date • the date when order was placed. 
However. the digital metrics oo 'Vendor Performance" tab are base<J on Shipped Date • the date when order was shipped. 

Benchmark vs Division 
ff a Vendor i s performing above or below average compared to o1her depts within the dil.iislon that a vendor belongs to 
It excl udes the current brand 
Ex.am le of benchmark in 

Other depts within Vendor 
Division oxcludin the current brand Benchmark vs Division 

Trips/cu Slomer 
AOV 
AUR 
UPT 
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DEMAND TRAFFIC ORDERS UNITS AUR 
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Top 10 Brand Performance 

BRAND DEMAND TRAFFIC ORDERS UNITS AUR CONVERSION 
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Top Growth Brands 

BRAND DEMAND TRAFFIC ORDERS UNITS AUR CONVERSION 
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Marketing Channel Insights 

CHANNEL TRAFFIC DEMAND UNITS AUR CONVERSION TRAFFIC RANK DEMAND RANK 
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Influencer Top Styles 

TOP 10 DEMAND DRIVERS 
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Internal Search & Product Finding Method 

Internal Search 
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Cross Shop 

Handbag Cross Shop 
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Top 10 Viewed PDPs 
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In-Grid Touts 

Handbag In-Grid Touts 
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Marketplace Performance 

DEMAND TRAFFIC ORDERS UNITS AUR 

Q2 Marketplace Insights 
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LTV Analysis - Top LTV Brands 
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LTV Analysis- High LTV Opportunity Brands 
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oennlllons 

lncluslons/E.x.cluslons: 
1 Excludes Employee customers 
2. Tlme Period: Seasonal CY vs LY 
3. Excludes cash transactions 
4. Excludes Employee Orders foe Gross Sales by DMA 

Customer Metrics 

l . #Customers - CtJstomcrs who have a purchase orfk!r in the ~jvcn time P(ifiod ('SL' nrder} 
2 Gross Sales • Sales tha1 were purchase<J 
3. Net Sales • Sales excluding returns 
4 . Return Rale • Return AmounUGross Sales 
5. Spend per customer • Gross Sales/#Customers 
6. Avg 1ten1s/Trip • Gross Sales/Purchase Trips 
7. Avg Trips/CUstomer . Purchase Tripsl#CUstomers 
8. AOV • G<oss Sales/Gross Orders 
9. AUR • G<oss Sales/G<oss Units 
10. UPT • Gross Units/G<oss Orders 
11. Trips • No. of days customets visited lhe store/shopped onllne during the considered time period for a purchase 

Demographics 

No. of customers by • 
1. Gender 
2. E1hnicity 
3. ESl lmated Hoosellold Income 
4 . Age Group 
5 . Age 

coun1 of customers wllh unknown demographics Is dlsplay'ed 

Customer Segments 

1. 0Js1ome<s new e!fflr to brand . Customers who shopped the vendor products tor the l irsl l ime during the coosidered time period ln-espectlve ot whelher they are new/existing to Saks 
2. 0-oss Sales from customers new eYer to brand • Gross SaJes of cust omers new ever to brand 
3. OJstomers n~1 ever to Saks & brand - customers who are new to Saks and stiopped the vendor products for the first time during the considered time period 
4. Gross Safes from customers ne\v ever to Saks & brand • Gross Sales of customers new ever to Sa.ks a.nd bra.nd 
5. %0Jstomers ne.N ever 10brand making rnulUple trips - Customers new ever to brand making mul tiple trips (2 or more trips) 
12. %Customers ma.king multiple trips • Overall customers making multiple trips (2 oc more 1rips) 
13. %Gross Sales from mull lple trips . Gfoss Sales From Costomersmaking mulliple trips/Total Gross Sales 
14. Gross Spend per Customer making multiple t rips- Gross Sales of customers making multiple trips/No. of CUs1orners maki ng multiple trips 
15. Avg !rips 1rom mulllple trip customers . Sum of Trips ot customers making multiple tr1ps/No. ol CUstorners making multiple trips 

Cross shops 
Top 5 cross shopped categories aJld 8raJ1ds raJ1ked based OJI G<oss Sales 

%customers Cross shopped • No. of customers who shopped in olher braJlds{Excluded by 8raJ1d name) 

OMA • Designated Marketing Area(For Ecom orders) 
No. 01 customers and Gross sales by Designated Markellng Area 
The Gross Sales and Gross customers are based on the acfuaJ order date • the date when order was placed. 
However. the digital metrics on 'Vendor PerfOJmance" tab are based OJI Shipped Date • the date when Older was shipped. 

Benchmark vs Division 
ff a Vendor i s performing above or below average compared to o1her depts within the dil.iislon that a vendor belongs to 
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UNITED STATES OF AMERICA 
BEFORE THE FEDERAL TRADE COMMISSION 
OFFICE OF ADMINISTRATIVE LAW JUDGES 

In the Matter of 

Tapestry, Inc., 
a corporation, 

and Docket No. 9429 

Capri Holdings Limited, 
a corporation. 

DECLARATION OF MELISSA GARRICK IN SUPPORT OF NON-PARTIES 
SAKS FIFTH A VENUE, LLC'S AND SAKS OFF 5TH, LLC'S 

MOTION SEEKING IN CAMERA TREATMENT 

I, Melissa Garrick, pursuant to 28 U.S.C. § 1746, declare as follows: 

I. I am over the age ofe ighteen and not a party to the above-captioned litigation. 

2. I am an employee of Saks OFF 5TH, LLC ("S05"). I have personal knowledge of 

the facts set forth in this declaration and, if called as a witness, I could and would testify 

competently under oath to such facts. 

3. I am currently the SVP GMM of Center Core and Footwear at SOS. 

4. In my capacity as SVP GMM of Center Core and Footwear, l am familiar with 

S05's competitive strategies within the handbag market, as wel l as the proprietary infonnation 

it collects and analyzes in order to better compete in the handbag market- as both a buyer and 

a seller of handbags. I am familiar with the types of information that S05 makes public, as 

well as the type of information that it keeps private. Because I have that knowledge, I can 
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assess whether or not the public disclosure of infonnation within a given document would 

harm SO5's competitive standing or advantage its competilors. 

5. Disclosure of the information that is highlighted in the document bearing Bates 

number SOS-TAPESTRY-00000023, which is attached hereto as Exhibit 2-A (DX-0020), 

would harm SO5's competit ive standing and advantage its competitors. That document details 

SOS's corporate strategy for competing in the handbag market for the Fall 2023 season. Slide 

3 of that document details the financial results for SOS's brick-and-mortar stores with regard 

to handbags, while Slide 4 does the same with regard to SOS's digital sales. SOS does not 

publicly report this information and routinely keeps it secret and protected from disclosure. 

Revelation of it to competitors could enable them to alter their competitive strategy to pursue 

either brick-and-mortar or digital opportunilies. It could also permit the companies that sell 

handbags to SOS to alter their selling strategies, including restricting certain bags to brick-and­

mortar or digital only, or to raise or lower prices depending on the channel in which SOS sells 

the bag. Slides 5 through 9 detail the pillars of SO5's handbag strategy, and the highl ighted 

material would reveal that strategy to SO5's competitors and sellers ifit were publicly exposed. 

SOS's competitors could then alter their corporate strategy to counter or challenge SO5's 

strategy, and the entities that sell handbags to SOS could adjust their selling strategies to target 

any perceived vu lnerabilities. This strategy slide deck is less than a year o ld and public 

revelation of its contents would enable SO5's competitors to gain insight into SOS ' s general 

internal strategic thinking. In light of the foregoing reasons, the information in this slide deck 

should remain private for at least five years, as earlier disclosure would damage SOS' s 

competitive position, impede upon SOS's abil ity to compete, and undermine the research, 

investment, and business insights on which the information relies. 

2 
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6. Disclosure of the in formation that is highlighted in the document bearing Bates 

number SO5-TAPESTRY-00000044, which is attached hereto as Exhibit 2-B (DX-0021), 

would harm SO5's competitive standing by advantaging its competitors and skewing supplier 

relationships. That document details SO5's handbag merchandising strategy and financials for 

the fiscal year 202 1. Slide 3 of that document identifies SOS 's strategic priorities, initiatives, 

and performance metrics. S lide 4 does the same as to brand categories, classes, and initiatives, 

and it gauges the extent to which SO5 plans to scale them. Such competitively sensitive non­

public information reflects proprietary and trade secret information, disclosure of which could 

enable competitors to alter their competitive strategy and entities that sell handbags to SOS to 

adjust their selling strategies to target any perceived vulnerabilities. Slides S through 7 of that 

document analyzes brick-and-mortar and d igital sales, receipts, gross margin, turn, and digital 

key metrics, among other financial results. They also analyze SOS's performance outlook. 

SOS does not public ly report thi s information and routinely keeps it secret and protected from 

disclosure. Revelation of it to competitors could enable them to alter their competitive strategy 

to pursue either brick-and-mortar or digital opportunities. It could also permit the companies 

that sell handbags to S05 to alter the ir selling strategies, including restricting certain bags to 

brick-and-mortar or digital only, or to raise or lower prices depending on the channel in which 

SO5 sells the bag. Disclosure of thi s strategy s lide deck would give competitors access to a 

comprehensive view of SOS's proprietary market strategy, brand taxonomy, and inward­

looking performance evaluations and plans. The strategies and acumen from this 202 l slide 

deck continue to influence SOS 's business and public revelation of its contents could inform 

competitors about SOS' s current and future internal strategic thinking. In I ight ofthe foregoing 

reasons, the information in this slide deck should remain private for at least five years, as earlier 

3 
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disclosure would damage SOS's competitive position, impede upon SOS's abi lity to compete, 

and undermine the research, investment, and business insights on which the information relies. 

7. Disclosure of the information that is highlighted in the document bearing Bates 

number SOS-TAPESTRY-00000054, which is attached hereto as Exhibit 2-C (DX-0022), 

would harm SOS's competitive standing by advantaging its competitors and skewing supplier 

relationships. That document details SOS's handbag merchandising strategy and financials for 

the fiscal year 2022. Slide 3 of that document identifies SOS' s strategic priorities, initiatives, 

and performance metrics. Slide 4 does the same as to brand categories, classes, and initiatives, 

and gauges the extent to which SOS plans to scale them. S lides 4 and 5 outline updates to 

partnership and brand initiatives, and the impact thereof on SOS's plan. Such competitively 

sensitive non-public information reflects proprietary and trade secret info rmation that SO5 

routinely keeps secret and protected from disclosure. Revelation of itcould enable competitors 

to alter their competitive strategy, and entit ies that sell handbags to SO5 to adjust their selling 

strategies to target any perceived vulnerabilities. Slides 6 through 8 of that document analyze 

brick-and-mortar and digital sales, receipts, gross margin, tum, and digital key metrics, among 

other financial results; drivers of the same; and SOS's performance outlook. That information 

is not reported publicly, and the disclosure of it to competitors could enable them to a lter their 

competitive strategy to pursue either brick-and-mortar or digital opportunities. It could also 

permit the companies that sell handbags to SO5 to alter their selling strategies, including 

restricting certain bags to brick-and-mortar ordigital only, or to raise or lower prices dependi ng 

on the channel in which SO5 sells the bag. Slides 3 through 6 and 8 contain speaker notes 

elaborating upon the highly confidential information therein. Disclosure of this strategy slide 

deck would give competitors access to a comprehensive view of SO5's proprietary market 

4 
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strategy, brand taxonomy, and inward-looking performance evaluations and plans. The 

strategies and acumen in this 2022 slide deck continue to influence SO5's business and public 

revelation of its contents could inform competitors about SO5's current and future internal 

strategic thinking. In light of the foregoing reasons, the information in this s lide deck should 

remain private for at least five years, as earlier disclosure would damage SO5's competitive 

position, impede upon SO5's ability to compete, and undermine the research, investment, and 

business insights on which the infonnation re lies. 

8. Disclosure of the information that is highlighted in the document bearing Bates 

number SO5-TAPESTRY-00000l 34, which is attached hereto as Exhibit 2-D (DX-0024), 

would harm SO5's competitive standing. That document analyzes the market for handbags 

and SO5' s competitive position as of October 2023. Sl ides 2 through 8 detail SO5's market 

share analysis and calculations based in part on third-party market data obtained from Circana, 

Inc. S lides 4 and 7 in particular evaluate SO5's expansion opportunities and competitive 

positioning based on market share and white space ana lysis with respect to the handbag 

category and "growth brands." Slides 6 and 7 reflect SO5's selection of"growth brands" and 

its strategic thinking as to competition in the relevant brand market. Such competitively 

sensitive non-public information reflects proprietary and trade secret information that SO5 

routinely keeps secret and protected from disclosure. Revelation of it would enable 

competitors to target brands accordingly, and entities that sell handbags to SO5 to adjust their 

selling strategies to target any perceived vulnerabilities. This strategy slide deck is less than a 

year o ld and public revelation of its contents would enable SO5's competitors to gain insight 

into SO5's recent internal strategic thinking. In light of the foregoing reasons, the information 

in this slide deck should remain private for at least five years, as earlier disclosure would 
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damage SO5's competitive position, impede upon SO5's ability to compete, and undermine 

the research, investment, and business insights on which the information relies. 

9. Disclosure of the information that is highlighted in the document bearing Bates 

number SO5-TAPESTRY-00000143, which is attached hereto as Exhibit 2-E (PX3182), 

would harm SOS's competitive standing. That document analyzes the market for handbags 

and SOS' s competitive position as of August 2023. Sl ides 2 through 8 and 14 detail SOS' s 

market share analysis and calculations based in part on third-party market data obtained from 

Circana, Inc. Slides 4 and 7 in particular evaluate SO5 's opportunities and competitive 

positioning based on market share and white space analysis with respect to handbag category 

and "growth brands." Slides 6, 7 and l O reflect SOS' s selection of "growth brands" and its 

strategic thinking as to competition in the relevant brand market. Such competitively sensitive 

non-public information reflects proprietary and trade secret information that SO5 routinely 

keeps secret and protected from disclosure. Revelation of it would enable competitors to target 

brands accordingly, and entities that sell handbags to SO5 to adj ust their selling strategies to 

target any perceived vulnerabilities. This strategy slide deck was created in the last year and 

public revelation of its contents would enable SOS' s competitors to gain insight into SO5's 

recent internal strategic thinking. In light ofthe foregoing reasons, the information in this slide 

deck should remain private for at least five years, as earlier disclosure would damage SO5's 

competitive position, impede upon SOS's ability to compete, and undermine the research, 

investment, and business insights on which the information relies. 

I declare under penalty of perjury that the foregoing is true and correct. 
Slgnedby: 

Executed on: September 10, 2024 ft.tJ.is~ ~ck 
~ ~fflt!Hssa Garrick 

Title: SVP GMM of Center Core and Footwear 
Saks OFF 5th, LLC 
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Handbags Fair 
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Source: CircaDa/Retail Tracking Service, USAccessories POS, Premium/Mid-Tier, HaDdbags; 3ME October 2023 (Aug-Oct)
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ROM$ Change 
(Millions) 

-$39M 

-$5M I 
I $2M 

-$6M I 
-$22M 

_I $887K 

Saks Off Fifth Market Share 

Designer 

Bridge 

Contemporary 

Better 

Moderate 

Active Leisure 

Saks Off Fifth's Market 
Share $ Change 

Source: Circana/Retail Tracking Service, US Accessories POS, Premium/Mid-Tier, Handbags;3ME October 2023 (Aug-Oct) 
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: Easte$t Growth~ Brancls ~IMM:ibsolute siclig.) 

Brand 
TM$ 
Rank 

SOF $ 
Share 

SOF $Siu· 
Pt Chg. 

Classification 

Tori Burch 4 BETTER 

Kurt Geiger London 6 BRIDGE 

Rebecca M inkoff 22 CONTEMPORARY 

All Other Brands BETTER/NOT 
SPECIFIED 

Aimee Kestenberg 
·····•·--....... ···-·· ...... ··-·· ....... ....... "··-···-·· ··-·· ···-··· 

BETTER 

Loewe 21 DESIGNER 

Prada 44 DESIGNER 

Jacquemus 53 CONTEMPORARY 

Kate Spade 13 BRIDGE 

Loro Piana 74 DESIGNER 

Brand 

Yves Saint Laurent 

Private Label 

Michael Kors 

Tory Burch 

Chanel 

Kurt Geiger London 

Coach 

Brahmin 

Bottega Veneta 

M arc Jacobs 

Top Brands (TMM $ Volume) 

SOF $ Share SOF $ Shr • Classification 
Pt Chg. 

DESIGNER 

MODERATE 

BRIDGE 

BRIDGE 

DESIGNER 

BRIDGE 

BRIDGE 

BRIDGE 

DESIGNER 

CONTEMPORARY 

Sou1ce: Circana/Retail Trac/cing Service, USAccessories POS, Premium/Mid-Tier, Handbags; 3M£ October 2023 (Aug·Oct) 

. ircana. 
•Fastestgrowth by total matketabsolute do/lat change vs LYand 3MEDctclJer 2023 dollatvolurne 
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Saks Off Fifth Share %and Fair 

Source: CircaDa/RetailTracking Service, USAccessories POS, Premium/Mid-Tier, HaDdbags; 3ME October 2023 (Aug-Oct) 

. ircana. 
•Fair Share opportunities within the top 10 largest growth brands, ROM absolute$ growth; Designer, Contemporary &Bridge brands only 
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Price Bands: Distribution & Growth 
All price bands declined in ROM, except the $100 - $200 price segment - which increased ver 
Handbags with price points <$100 represented 31 %of ROM sales, 

Dollar Distribution ■ ROM mSaks Off Fifth Dollar Percent Change 

Less Than $100 

Between $100 - $200 

Between $200 - $500 

Between $500 - $1000 

Greater Than $1000 

Source: Circana/Retail Tracking Service, US Accessories POS, Premium/Mid-Tier, Handbags;3ME October 2023 (Aug-Oct) 
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Handbag dollars are down -11 %vs LY; Excluding Shoulder Bags, 

Ham/bays subclass 
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Saks Off Fifth - Handbag Brand Classification Share 

ROM$ Change Saks Off Fifth Market Share Saks Off Fifth's Market Share$ Change 
(Millions) 

-$55M esigrier 

-$2M I ,ontemporn 

·S23M. 

-$12M I "'etter 

-$28M -

ctive LeisuI$1M 

SoU1ce: C,rcana!RetaiJ Trncking Service, US l.cce,sor,~s PGS; YTD W23 (Jan-Jun} 
[hI"• i ·'.~.S,1rcana. 
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Top Brands (TM $ volume) 

Brand SOf $ Share SOF $ Snr. 
Pt Chg. 

Yves Saint Laurent 

Michael Kors 

Chanel 

Tory Burch 

Coach 

Brahmin 

Bottega Veneta ...................................................... .............., , .. 

Kurt Geiger London 

Marc Jacobs 

Valentino 

•Fas1~sl <Jrowt~ by Iola! market absolute ooUar change ,s l Y, and YTD 2023 dollar vo!urre >$SM. 

~am/bagssubclass 

[h "•·'.iI~.S,1rcana. 

Classification 

DESIG NER 

BRIDGE 

DESIGNER 

BRI DGE 

BRIDGE 

BRI DGE 

DESIGNER 

BRI DGE 

CONTEMPORARY 

DESIGNER 

Brand 
TM$ 
Rank 

American leather Co 54 

Rebecca Minkoff 36 

Travelon 25 
..... ................................ 

Loewe 19 

Karl Lagerfeld 34 
.........................................,,..... 

MZ Wallace 33 

Cult Gaia 39 

Fossil 49 

Tom Ford 58 

Kipling 46 

SOFS SOF $ Sin. Classification 
Share Pl Chg. 

BmER 

CONTEMPORARY 

MODERATE 

DESIGNER 

BETTER 

BRIDGE 

CONTEMPORARY 

BETTER 

DESIGNER 

BETTER 

SoU1ce: C,rcana!RetaiJ Trncking Service, USl.cce,sor,~s PGS; YTD W23(Jan-Jun} 
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Handbag Brand Opportunities 

Saks Off Fifth Share% and Fair Share Opportunity $ 

S'.n:rce: Circana!Re•ail Trackmg Ssm c,, US Accessnries POS; YTD W23 (Jan-Jvnj 

'fair Share opponurtitie, wi!hin !he lop 1-0 larges! gro1YU1 brands, ROM 
1'Jsolvte $gro,l1h; /)&signer, Contempora('f. & Bridge brands ooty; Handbags 
subclass 
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Price Bands: Distribution & Growth 
Sales of all price bands declined in RM, with Handbags between $500-$1,000 and +$1,000 driving declines, both 
down -15%. Handbags with pricepoints greater than $1 Krepresented 30%of RM sales. 

etween 500 - 1000 

etween 100 - 200 

etween 200 and 50 

ess than 100 

reater than 1000 

mROM ■ Saks Off 5th 

Scwce: Cllcaoa/Relai/ rradmg Service, US Accessof/esPOSMm,lhiy, t TD ~"1r.e '23 "•·' .[h
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Top Handbag Brands - ARP of $1,000+ 
The top 10 brands made up 80% of all RM sales for the price band. Yves Saint Laurent, the #1 brand in RM over 
$1 K, was down -34% or-$43M and represented 29% of volume. Conversely, YSL was up at SOS +56% or +$1.7M. 

Dollar Change vs. L V Dollar Sales 

$86 28.7%* Yves Saint Laurent -$43.3 

$57 18.9% Chanel -$2.4 ■ 

$30 9.9% Bottega Veneta I so.1 

$16 - Valentino -Sl.0 I 
$11 - Loewe 1111 $4.3 

$11 - Chloe I s1.3 

$10 B Burberry I s1.6 

$7 FD Givenchy -S0.9 I 
$7 FIi Balenciaga -$10.0-

*Percent ofRM Total Handbags volume $6 fli Gucci 1 $1.5 
Source: C,rcwa/Re'ai/ Tracking Se,v:ce, US Accessor,es POS Monthly, YrO June '23 
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Top$ Growth Handbag Brands - ARP of $1,000+ 
The top 1 O dollar rowth brands in RM over a ricepoint of $1 Kmade up over a quarter of RM's volume in the 
price band 

Dollar Growth VOV (M)$4.3 

$1 .6 $1.5 
$1.3 

$0.9 $0.8 $0.8 $0.7 
$0.4 $0.4

■■■• - l •tW 
Loewe Burberry Gucci Chloe Tom Ford Lo ra The Row Bottega Brunello Khaite 

Piana Veneta Cucine!li 
*Percent of RM Total Handbags volume 

I Sc.urc e: C1Tca,ralRetail fr.acbng Serv•ce, ~ Ace-e s r;.orier;.POSAkn!hiy, VTD ..lltr.e '23"•·' .[h i~.S,1rcana. 10 
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Handbag Industry's Age Problem 
Regular usage among younger women lags that of older women. 

"All the Time" Age Distribution 

70% 
All the Time 64%62% 

39% 

Some of 
the Time 

65+58% of females said that they carry a 
handbag for activities other than for 

work or school "AH the time." 

O. About how often, if ever, do you, yourself, carry a handbag for activities otherthan work or school, for example, gathering 
with friends, dining out, shopping, or running errands? Aske-J to females only. 

Sourr:e: C:rcana/Omr.:bus Sur./f'y February 1023 

CONFIDENTIAL SOS-T APESTRY-00000153 
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Generational Importance 

Beth Goldstein 
Executive Director, 

Accessories & Footwear 

"Brands and retailers can narrow this generational gap by tailoring their 
products and marketing messages to the lifestyles of younger consumers. 

Millennials and Gen Z are seeking both function and fashion, as they embark 
on their daily activit ies, special events, and t ravel, so they are looking for 

products that provide ease and convenience. Versatile, hands-free options, 
including backpacks and fanny packs, have proven to be very desirable." 

({!rrf:'~ ~t, ·rcana\...I . 

CONFIDENTIAL SOS-T APESTRY-00000154 
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Saks Off Fifth - Total Bags 

SoU1ce: C,rcana!RetaiJ Trncking Service, US l.cce,sor,~s PGS; YTD W23(Jan.Jun} "•·' .[h iI~.S,1rcana. 14 
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UNITED STATES OF AMERICA 
FEDERAL TRADE COMMISSION 

WASHINGTON, D.C. 20580 
Bmeau ofCompetition 
Mergers II Division 

August 29, 2024 

VIA EMAIL TRANSMISSION 
Saks Off 5th LLC C/O 
Katrina Robson 
Willkie, Farr & Gallagher LLP 
1875 K Street, N.W. 
Washington, DC 20006-1238 
krobson@willkie.com 

RE: In the Matter ofTapestry, Inc. and Capri Holdings Limited, Docket No. 9429 

Dear Katrina Robson: 

By this letter we are providing fo1mal notice, pursuant to Rule 3.45(b) of the 
Commission's Rules of Practice, 16 C.F.R. § 3.45(b), that Complaint Counsel intends to offer the 
documents and testimony referenced in the enclosed Attachment A into evidence in the 
administrative trial in the above-captioned matter. Please let me know ifyou need copies of the 
documents and testimony referenced in Attachment A. 

The administrative trial is scheduled to begin on September 25, 2024. All exhibits 
admitted into evidence become pait of the public record unless Administi·ative Law Judge Dania 
L. Ayoubi grants in camera status (i.e. , non-public/confidential). 

For documents or testimony that include sensitive or confidential info1mation that you do 
not want on the public record, you must file a motion seeking in camera status or other 
confidentiality protections pursuant to 16 C.F.R §§ 3.45 and 4. l0(g). Judge Ayoubi may order 
materials, whether admitted or rejected as evidence, be placed in camera only after finding that 
their public disclosure will likely result in a clearly-defined, serious injury to the person, 
paitnership, or corporation requesting in camera treatment. 

Motions for in camera treatment for evidence to be inti·oduced at trial must meet the strict 
standards set folih in 16 C.F.R. § 3.45 and explained in In re 1-800 Contacts, Inc., 2017 FTC 
LEXIS 55 (April 4, 2017); In re Jerk, LLC, 2015 FTC LEXIS 39 (Feb. 23, 2015); In re Basic 
Research, Inc., 2006 FTC LEXIS 14 (Jan. 25, 2006). Motions also must be suppo1ted by a 
declai·ation or affidavit by a person qualified to explain the confidential nature of the mate1ial. In 
re 1-800 Contacts, Inc., 2017 FTC LEXIS 55 (Ap1il 4, 2017); In re North Texas Specialty 
Physicians, 2004 FTC LEXIS 66 (Apr. 23, 2004). For your convenience, we included, as links 
in the cover email, an example of a third-party motion ( and the accompanying declaration or 
affidavit) for in camera treatment that was filed and granted in an FTC administi·ative 
proceeding. Ifyou choose to move for in camera tl"eatment, you must provide a copy of the 
document(s) for which you seek such treatment to the Administrative Law Judge. Also, you or 

mailto:krobson@willkie.com
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your representative will need to file a Notice ofAppearance in the administrative proceeding. 
For more infmmation regarding filing documents in adjudicative proceedings, please see 
https://www.ftc.gov/about-ftc/bureaus-offices/office-secretary/document-filing. 

Please be aware that under the cmTent Scheduling Order the deadline for filing motions 
seeking in camera treatment is September 10, 2024. A copy of the May 16, 2024 Scheduling 
Order can be found at Tapestry/Capri. If you have any questions, please feel free to contact me at 
(202) 326-3221 or fjohnson@ftc.gov. 

Sincerely, 

Isl Frances Anne Johnson 
Frances Anne Johnson 
Counsel Supporting the Complaint 

Attachment 

2 

mailto:fjohnson@ftc.gov
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Ex No. Description Date Bates-Begin Bates-End 

PX3182 Circana Handbags Insights August 2023 8/1/2023 SO5-TAPESTRY-00000143 SO5-TAPESTRY-00000157 
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From: Mary Casale@lw com 
To: Robson Katrina: C-.oedicb John 
Cc: Borrelli Brianna; Daniel Reid@lw com; rw Zieddcb@lw mm 
Subject: FTC v. Tapestry, Inc. - Part 3 Exhibit List 
Date: Friday, August 30, 2024 5:43:36 PM 
Attachments: 2024.04.25 - Protective Order Governing Confidential Material.pdf 

2024 os 16 - Schedulino Order odf 

*** EXTERNAL EMAIL *** 

Counsel, 

Pursuant to t he Scheduling Order and Protect ive Order In the Matter of Tapestry Inc., and Capri 

Holdings Ltd., 0kt No. 9439 (attached for reference) and 16 C.F.R. § 3.45(b), we are providing notice 

t hat we intend to offer materials or testimony provided by Saks (the "third party") as evidence at t he 

FTC's Part 3 administrative evidentiary hearing beginning on September 25, 2024 in Washington, DC. 

Accordingly, pursuant to the Schedul ing Order in this matter, if a third party wishes in camera 

t reatment for a document or t ranscript that a party intends to introduce into evidence, t hat th ird 

party shall file an appropriate mot ion with the Administrative Law Judge within ten (10) days after it 

receives notice of a party's intent to introduce such mat erial. Respondents will not oppose any 

proposed in camera treatment. The materials and/or testimony included are: 

• DX-0024 - SOS-TAPESTRY-00000134 

• DX-0023 - SOS-TAPESTRY-00000095 

• DX-0022 - SOS-TAPESTRY-00000054 

• DX-0021 - SOS-TAPESTRY-00000044 

• DX-0020 - SOS-TAPESTRY-00000023 

• DX-0018 - SFA-TAPESTRY-00000279 

• DX-0017 - SFA-TAPESTRY-00000102 

• DX-0016 - SFA-TAPESTRY-00000098 

• DX-0015 - SFA-TAPESTRY-00000061 

• DX-0014 - SFA-TAPESTRY-00000046 

• DX-0013 - SFA-TAPESTRY-00000042 

• DX-0012 - SFA-TAPESTRY-00000021 

• DX-0011 - SFA-TAPESTRY-00000011 

• DX-0010 - Declaration of S. Sa lierno (Saks Fifth Avenue) 

• DX-0019 - Declarat ion of M . Garrick (Saks Off Fifth) 

Regards, 

Mary A. Casale 

LATHAM & WATKINS LLP 

555 Eleventh Street, NW 
Suite 1000 
Washington, D.C. 20004-1304 
Direct Dial: +1 .202.637.1008 
Email: mary casale@lw com 
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https://www.lw.com 

This email may contain material that is confidential, privileged and/or attorney work product 
for the sole use of the intended recipient. Any review, disclosme, reliance or distribution by 
others or fmwarding without express pennission is strictly prohibited. Ifyou are not the 
intended recipient, please contact the sender and delete all copies including any attachments. 

Latham & Watkins LLP or any ofits affiliates may monitor electronic communications sent or 
received by our networks in order to protect our business and verify compliance with our 
policies and relevant legal requirements. Any personal infonnation contained or refened to 
within this electronic communication will be processed in accordance with the film's privacy 
notices and Global Privacy Standards available at www.lw.com. 

www.lw.com
https://www.lw.com



