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FTC Tools to Protect Consumers

• Law Enforcement

• Rulemaking

• Research

• Consumer Education
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Rulemakings: Information Disclosure

• CARS Rule

• Unfair or Deceptive Fees (“Junk Fees”) Rule

• Negative Option [Click to Cancel] Rule (Review)

• Funeral Rule (Review)
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Rulemakings: Privacy & Data Security

• Commercial Surveillance Rule

• COPPA Rule (Review)

• Health Breach Notification Rule (Review)
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Rulemakings: Fraud

• Impersonation Rule

• Reviews & Endorsements Rule

• Deceptive or Unfair Earnings Claims Rule

• Business Opportunity Rule (Review) 
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What’s New in Consumer Protection 

1. Rulemaking

2. Digital Economy

3. Competition & Consumer Protection
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Enforcement: Information Disclosure
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Enforcement: Information Disclosure
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Enforcement: Privacy and Data Security
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Geolocation: Household Mapping
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Apps: Sensitive Characteristics
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Geolocation: Sensitive Locations
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Research: Fraud
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Research: Fraud
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What’s New in Consumer Protection 

1. Rulemaking

2. Digital Economy

3. Competition & Consumer Protection
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FTC’s Dual Mandate

1. “Unfair Methods of Competition”

2. “Unfair or Deceptive Acts or Practices”
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Dual Mandate: Insulin Case
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